Role Profile
1.

The Job
Title
Department
Division
Grade
Contract Type
Reporting to
Location

Senior Consumer Marketing Executive
Great Britain
Markets
GB 6
Permanent, Full Time
Consumer Marketing Manager
London

Purpose of the role:
Working as a member of the Consumer Marketing team the purpose of this role is to develop,
execute and evaluate effective and integrated on- and off-line consumer brand advertising and
consumer engagement campaign activity in line with agreed strategic objectives.
Note: This role will involve some travel and work outside normal business hours.
2.

The Duties – Key Responsibilities & Accountabilities
1.

2.

3.

4.

Deliver integrated consumer marketing campaigns which focus on targeted GB consumer
segments and optimise investment across the entire spectrum of the marketing mix to attract
holidaymakers to the island of Ireland.
a. Manage delivery of the Tourism Ireland consumer brand advertising and digital
campaign activity, maximising effectiveness through strong audience insight, media
planning, execution and evaluation.
b. Manage delivery of GB eCRM function and strategy. Ensuring best in class
communications delivery to target segments against agreed objectives. Act as GB’s
Champion for all aspects of eCRM Management, including database management, and
data capture optimisation and retention. Ensure adherence to requirements of GDPR
legislation.
c. Manage the GB site of Ireland.com ensuring that it is an engaging destination for
consumers, delivering a key platform for stakeholders.
d. Manage GB social media to foster vibrant social communities, deliver innovative social
campaigns and, acting as a social advocate, ensure that social is integrated into all
communications.
Manage and monitor campaign analytics with the Tourism Ireland BI Dashboard, Google
Analytics and other relevant tools and optimise activities where appropriate. Produce clear,
insightful reports for department activity, and collect market and competitor intelligence to
ensure Tourism Ireland is best in class.
Work to integrate all campaigns across Tourism Ireland GB, including PR, Brand
Partnerships/Cooperative Marketing and Trade ensuring they are aligned to deliver impact.
Ensure synergy of brand across all GB communications in line with global brand strategy and
market insights.
Work successfully with Fáilte Ireland, Tourism Northern Ireland and other stakeholders as
relevant to achieve shared objectives.
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5.
6.
7.
8.

3.

Manage allocated budgets in line with company policy and procedures, ensuring excellent use
of funds to achieve the best possible return on investment.
Ensure adherence in your area of responsibility to the company’s GDPR compliance policies
and procedures.
Such other duties as the company may from time-to-time reasonably require.
The post holder will also be required to represent Tourism Ireland at various industry, press
and corporate functions and events.

The Person
The successful candidate will possess the following skills, experience and competencies.

Essential
Relevant experience and track record of achievement in on- and off-line advertising.
E-Marketing, eCRM/CEM and database management experience.
Experience of working with creative and media agencies.
Demonstrable experience of applying new and emerging technologies and media to consumer
marketing.
Well-developed analytical and reporting skills.
Proven organizational and reporting skills with strong project management capabilities.
A good team player with excellent inter-personal and negotiation skills and a proven ability to
develop and manage effective relationships with stakeholders, colleagues and third-party
agencies.
Flexible, with a positive attitude to change and dealing with competing demands.

A commitment to Tourism Ireland’s values and evidence of demonstrating these values
in practice.
▪
▪
▪
▪

Respect
Collaboration
Ownership
Creativity

Desirable
Educated to degree level with a qualification in marketing, communications, analytics or other
relevant discipline.
Experience managing budgets and people.
Demonstrable attention to detail.
Knowledge of the island of Ireland and its tourism product.
Knowledge of Tourism Ireland’s systems.
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