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TOURISM IRELAND'S social strategy is to extend our 5 57 k

consumer engagement, in a connected way, across platforms
and networks in order to drive differentiation, reach, word of FRENCH
mouth and specific customer relevance for the island of Ireland

as a holiday destination. VISITORS TO

FRANCE'S MARKET 011N 2019
PROFILE

q France is Ireland's 4th largest market in

LLY

terms of overseas tourists to the Island of

Q¥ ¢
Ireland. © ¢ ¢
WHAT DO FRENCH @ m

PEOPLE
LIKE ABOUT IRELAND?

French people are Culturally
Curious holidaymakers who tend
to immerse themselves in a
destination by soaking up the

‘ Views & Landscapes k&
atmosphere and mixing with
locals. They enjoy exploring

Living Culture
Ireland's beautiful landscapes and

x Food & Drink 39% of French holidaymakers that sampling local dishes.

visited Ireland in 2019 were under
35 years old.
4 Built Heritage

. 89% coicamees CONTACT US

Q39Y, cn9ceedin DIGITAL MARKETING COORDINATOR

pastimes/events

TV & Movies . Adeline Danthon
B52% :10(::;:::: adanthon@tourismireland.com
WORKING TOGETHER +3315343 (8951)

INDUSTRY OPPORTUNITIES Select the marketing BUSINESS PARTNERSHIPS ASSISTANT
@ opportunity that’s right for you to help attract additional .
tourists and grow your business from France and other Anna Mannion

markets. Click here amannion@tourismireland.com
Q MARKET INSIGHTS Learn about opportunities in other +3315343 (1229)

markets and keep up-to-date on latest tourist numbers
and market intelligence. Click here



https://www.tourismirelandindustryopportunities.com/home
https://www.tourismirelandindustryopportunities.com/home
https://www.tourismirelandindustryopportunities.com/home
https://www.tourismirelandindustryopportunities.com/home
https://www.tourismirelandindustryopportunities.com/home
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PLATFORM FOLLOWING CONTENT DIRECTION FORMAT

Image: aspect ratio has to be

« Highly visual content that tells a story and encourages action, with a focus on T1or4:5
short videos
238 K . Remarkable landscapes Video: ideally aspect ratio has
to be 1:1 or 4:5 and max 60
secs

Image: the aspect ratio for feed 1:1 or 4:5
« Highly visual content that tells a story and encourages action sienEs Al
63 K « Remarkable landscapes and off-the-beaten track imagery

. . ) 3 . Video: the ideal ratio for Reels is 9:16 /
« Instagram stories: actionable tips and top things to do and visit

Stories 9:16. Duration in feed: max 60
sec / Stories: 15 secs

Image: aspect ratio has to be

« Timely content that ideally features "new news" 11or 4:5
- Seasonal content that is timely and newsworthy
34. 5 K « New experiences, trending stories Video: ideally aspect ratio has

to be 1:10r 4:5 and max 60
secs

« High quality and professional video footage Video: aspect ratio has to be
0 u - Travelideas, aerial views, "what to do/what to see" suggestions HeRD)

< The presence of subtitles to reach foreign countries R amEes e be e
'I'u I] e 2 . 8 K least 60 secs

Click the icons to visit our social media profiles
HASHTAGS

3 3 8 . 3 Why not use our market

followers specific hashtags?

aerosslany DEMOGRAPHICS

Instantirlande

channels

IrlandeAuRuthmeDeVosEmoti 65% women, 35% men
riaandeAu mebeVvosEmotions
’ 41% 25-44yo

70% ,30%
WHAT FRENCH PEOPLE f(:)) 52%;”;32"90 men
LIKE?

® o 0 0. 0 You 44.3% women, 55.7% men
? ﬁ) E ﬁ’if' Mostly spread across different age
d

=o=S ranges (25-64yo)
: picturesque i historic i
cliffs villages roadtrips itos meeting the locals

il » .A

getting off the
gardens  museums wildlife coastline

beaten track

2



https://www.facebook.com/TourismeIrlandais/
https://www.instagram.com/tourismeirlandais/
https://twitter.com/VacancesIrlande
https://www.youtube.com/channel/UCaHZKeuvFBidDchJDsmFsqA
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WHAT CONTENT WORKS?

&% tourismeirlandais &

STORYTELLING ON SOCIAL

We customise our copy for each platform, always
making sure to include relevant @tags and
#hashtags.

We share the story behind every picture we post,
in order to increase the knowledge of the
destination.

We try to give actionable tips and travel ideas to
get off the beaten track

DID YOU KNOW?

® French people love to discover new
places off the beaten track

OV A
1,844 likes

tourismeirlandais Construit aux alentours de 1228, le
chiteau d'Ashford est aujourd’hui I'un des chateaux les

plus luxueux de I'le d'Irlande. Il n'est pas étonnant que
tant de personnalités, dont des présidents, des

French people are fascinated by
traditional Irish dance, pub culture and
Irish folklore

TOP PERFORMING EXAMPLES

Ensure that your site has foreign language
content when our social media content directs

toit.

< & Tourisme Irlandais &
45ep- G
The view of the Cork coast is just beautiful over the

Galley Head Lighthouse . . YU u

i instagram combrianfoxphoto/ 'I'uhe
2 - Hide Original - Rate translation

Description X

Pierce Brosnan nous parie de lirlande
28 1152924 15 Feb

Lacteur iflandais nous parle de ses endroits préfiérés en

oav W

1036 Jaime

b Sistass, rvidre Upper

hésitez pas & bier,laisser

oY Like (D comment A Share Abon e pous recevair nos

004 a2k
fandais est Forganisme afficiel do promation
e dulande (Répubque drande et ande

» New formats, such as Reels,

can guarantee better
» Features famous actor,

performances « UGC content
» UGC content » 4:5 format is an excellent Pierce Brosnan
« Immersive video that shows performer as well « High quality scenic
Ireland as a dreamy location « High quality pictures and videos
coastal panorama drive high « Inspirational piece of
engagement content




TOURISM IRELAND FRANCE

SOCIAL MEDIA

FACTSHEET

Irlande

DO'S AND DON'TS

Why it works:

* 4:5ratio

« High quality pic

« Focus on the unique
panorama

e The copy tells the
story of the place
and allow the
reader to go under
the surface

Qv A

1,5 likes.

tourismeiriandais impressionant | Din Brists, dans le
‘comtié de Mayo le lang du Wikd Atlantic Way, 65t un
morceau de falaise qui sest formé il y a plus de 350

<& Tourlsm(e’ Irlandais &

The sound of the waves... the wind in the hair... the
feet in the sand..
Here's something to enjoy the beaches in Ireland

like you're there! 5%

Why it works:

« The focusis the
panorama

« The post focuses on
the history behind the
location

« 3 photos are usually
good performers

7Y Like ) Comment A> Share

Tourisme Irlandais &
acanceslrlande

La beauté des paysages d'Irlande, &

vol d'oiseau P )
C'est magnifique, vous ne trouvez Why it works:
pas? & « Timely content

« Content of landscape
work best

8:00 PM - Aug 2, 2021 - Hootsuite Inc.

12 Ret

4.Quote 53 Likes

@ [ouimtandas o

Why it does not work:

« The video quality was not
downloaded in the correct
format

« We do not learn much about
the area with storytelling

« The cover photo of the video
is not visually pleasing

Qv 2]

13 likes

moureux de Dublin,
sta pour catte vidéo

Partagez vos photos

< é’@ Tourisme Irlandais ©
19 A0 6
Frenen ¥ Engis

Today is world photography day
For the occasion, feel free to share your most

beautiful pictures of Ireland in the comments! 3 &

Why it does not work:

« 16:9 format

« Focus on people

« No storytelling on the
post

« The usage of hashtag
on Facebook is not
necessary

& - Show original - Rate translation

o Like () Comment £> Share

©O 187

§ % Tourisme Iriandais @

Fan d'Artemis Fow! ? Saviez-vous
que cette célébre saga s'inspire du
magnifique comté de Wexford, dans
la région des Terres Ancestrales.
C'est le lieu de résidence de I'auteur
Eoin Colfer. On y trouve des lieux
tels que le manoir de Loftus Hall,
ont inspiré ses oeuvres | iV

Why it doesn't work:

« the topic of the tweet
is quite niche and
might not be
interesting for French




