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                                                                social strategy is to extend our
consumer engagement, in a connected way, across platforms
and networks in order to drive differentiation, reach, word of
mouth and specific customer relevance for the island of Ireland
as a holiday destination.

TOURISM IRELAND FRANCE

S O C I A L  M E D I A
F A C T S H E E T  2 0 2 2

French people are Culturally
Curious holidaymakers who tend
to immerse themselves in a
destination by soaking up the
atmosphere and mixing with
locals. They enjoy exploring
Ireland's beautiful landscapes and
sampling local dishes. 

W H A T  D O  F R E N C H
P E O P L E

L I K E  A B O U T  I R E L A N D ?  

39% of French holidaymakers that
visited Ireland in 2019 were under
35 years old.
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France is Ireland's 4th largest market in
terms of overseas tourists to the Island of
Ireland.44T HT H
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BUSINESS PARTNERSHIPS ASSISTANT

Anna Mannion
amannion@tourismireland.com
+33 1 5343 (1229)

WORKING TOGETHERWORKING TOGETHER
                                                           Select the marketing
opportunity that’s right for you to help attract additional
tourists and grow your business from France and other
markets. Click here

                                         Learn about opportunities in other
markets and keep up-to-date on latest tourist numbers
and market intelligence. Click here

M A R K E T  I N S I G H T SM A R K E T  I N S I G H T S

I N D U S T R Y  O P P O R T U N I T I E SI N D U S T R Y  O P P O R T U N I T I E S

DIGITAL MARKETING COORDINATOR

Adeline Danthon
adanthon@tourismireland.com
+33 1 5343 (8951)

Built Heritage

Views & Landscapes

Food & Drink

Living Culture

Soft Adventure

TV & Movies

FRENCH
VISITORS  TO

IOI IN 2019
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https://www.tourismirelandindustryopportunities.com/home
https://www.tourismirelandindustryopportunities.com/home
https://www.tourismirelandindustryopportunities.com/home
https://www.tourismirelandindustryopportunities.com/home
https://www.tourismirelandindustryopportunities.com/home
https://www.tourismireland.com/Research


 followers
across our
channels
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TOURISM IRELAND FRANCE

S O C I A L  M E D I A
F A C T S H E E T

C O N T E N T  D I R E C T I O NF O L L O W I N G F O R M A TP L A T F O R M

H A S H T A G SH A S H T A G S

InstantIrlande

IrlandeAuRythmeDeVosÉmotions

Click  the icons  to  v is i t  our  social  media  prof i les

D E M O G R A P H I C SD E M O G R A P H I C S

65% women, 35% men
41% 25-44yo

70% women, 30% men
52% 25-44yo

238K

63K

34.5K

2.8K

44.3% women, 55.7% men
Mostly spread across different age
ranges (25-64yo)

Highly visual content that tells a story and encourages action
 Remarkable landscapes and off-the-beaten track imagery
Instagram stories: actionable tips and top things to do and visit

Timely content that ideally features "new news"
Seasonal content that is timely and newsworthy 
New experiences, trending stories




Highly visual content that tells a story and encourages action, with a focus on
short videos
 Remarkable landscapes




High quality and professional video footage
Travel ideas, aerial views, "what to do/what to see" suggestions
The presence of subtitles to reach foreign countries




Image: aspect ratio has to be
1:1 or 4:5

Video: ideally aspect ratio has
to be 1:1 or 4:5 and max 60
secs

Image: the aspect ratio for feed 1:1 or 4:5
/ Stories 9:16

Video: the ideal ratio for Reels is 9:16 /
Stories 9:16. Duration in feed: max 60
sec / Stories: 15 secs

Image: aspect ratio has to be
1:1 or 4:5

Video: ideally aspect ratio has
to be 1:1 or 4:5 and max 60
secs

Why not use our market
specific hashtags?

W H A T  F R E N C H  P E O P L EW H A T  F R E N C H  P E O P L E
L I K E ?L I K E ?

cliffs roadtrips

wildlife

picturesque
villages

historic 
sites

museumsgardens

3 3 8 . 33 3 8 . 3 kk   

Video: aspect ratio has to be
16:9 and videos have to be at
least 60 secs

coastline

meeting the locals

getting off the
beaten track

https://www.facebook.com/TourismeIrlandais/
https://www.instagram.com/tourismeirlandais/
https://twitter.com/VacancesIrlande
https://www.youtube.com/channel/UCaHZKeuvFBidDchJDsmFsqA


W H A T  C O N T E N T  W O R K S ?W H A T  C O N T E N T  W O R K S ?

T O P  P E R F O R M I N G  E X A M P L E ST O P  P E R F O R M I N G  E X A M P L E S

We customise our copy for each platform, always
making sure to include relevant @tags and
#hashtags. 

We share the story behind every picture we post,
in order to  increase the knowledge of the
destination.

We try to give actionable tips and travel ideas to
get off the beaten track

TOURISM IRELAND FRANCE

S O C I A L  M E D I A
F A C T S H E E T
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S T O R Y T E L L I N G  O N  S O C I A LS T O R Y T E L L I N G  O N  S O C I A L

EXCITEEXCITE

INFORMINFORM

ENCOURAGEENCOURAGE

Features famous actor,
Pierce Brosnan
High quality scenic
videos
Inspirational piece of
content

Ensure that your site has  foreign language
content when our social media content directs
to it. 

DID YOU KNOW?DID YOU KNOW?
French people love to discover new
places off the beaten track 

French people are fascinated by
traditional Irish dance, pub culture and
Irish folklore

UGC content
4:5 format is an excellent
performer as well
High quality pictures and
coastal panorama drive high
engagement

New formats, such as Reels,
can guarantee better
performances
UGC content
Immersive video that shows
Ireland as a dreamy location



TOURISM IRELAND FRANCE

S O C I A L  M E D I A
F A C T S H E E T
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D O ' S  A N D  D O N ' T SD O ' S  A N D  D O N ' T S

4:5 ratio
High quality pic
Focus on the unique
panorama
The copy tells the
story of the place
and allow the
reader to go under
the surface

Why it works:
The video quality was not
downloaded in the correct
format
We do not learn much about
the area with storytelling
The cover photo of the video
is not visually pleasing

Why it does not work:

The focus is the
panorama
The post focuses on
the history behind the
location
3 photos are usually
good performers

Why it works:
16:9 format
Focus on people 
No storytelling on the
post
The usage of hashtag
on Facebook is not
necessary

Why it does not work:

Timely content
Content of landscape
work best

Why it works:

the topic of the tweet
is quite niche and
might not be
interesting for French

Why it doesn't work:


