|
L]
|
|
|
1
| ]
']
]
]
i
i1

\1\:_
= nr’
ERER

ii-l'\- g
F
'

E e . & = T = " e - =5
i e Sy T R i - b

" A e el B g, o + .
oy T gt T T el T SR
. o T T
[ i il

_—

EE L




ANTON SAVAGE



L

#T12023




CHRISTOPHER BROOKE

dddddd



CATHERINE MARTINTD

Minister for Tourism, Culture, Arts,
Gaeltacht, Sport and Media




NIALL GIBBONS

Chief Executive
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Tourist numbers

ISLAND OF IRELAND TOURISTS return 10,2019

levels by 2025

16M

12M

° Tourists Actual
SM o Tourists Pre-Covid forecast
. . Tourists October 2022
v y +36% Revenue Actual
‘ : over 2019 Revenue Pre-Covid forecast
4M ; tourists

Revenue Oct-22 forecast

by 2032 Revenue Jul-22 Forecast

2000 2002 2004 2006 2008 2010 2012 2014 2016 2018 2020 2022 2024 2026 2028 2030 2032



2022

YEAR OF
RESTART

Outturn:

9%

of 2019 business







RESEARCH PROGRAMME 2022

10 Key Revenue Market

Great Britain Spain The Netherlands

USA Denmark

Germany Switzerland

France

In-depth Research Top 4



RESEARCH PROGRAMME

Key Findings

Desire to travel stronger than ever

Cost of living concerns greatest risk to travel

Many still planning for 2023 = Opportunity to influence




10 years of growth
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tourists

Rebuild holidaymaker revenue

to pre-pandemic levels
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CHALLENGES

Agility and
Flexibility:

‘Always On’

Competitive landscape



BUILDING BLOCKS FOR SUCCESS

Economic — ' - - Environmental




SUSTAINABILITY

Embed sustainabilitg Increase focus in publicity and digital marketing
In consumer, trade
and media activity

Increase focus in trade and media visits

Sales opportunities




TARGET MARKETS

Focus on markets that
deliver greatest revenue

North America

Great Britain

Mainland Europe

Segmentation

Research




CREATING DEMAND TO DELIVER

Holidaymaker revenue growth

Extension to holiday season
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| ﬁ= | Greater focus on minimising environmental impacts

Positive impact on communities




SIOBHAN McMANAMY

Director of Markets




2023
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2023 MARKETING EXPENDITURE

- 1 - ) —_— - < N . : : - .
4 — L 2 T e S B e el P oy . ok o, SR e L
- s ol . = - L = I -
. [ —— . Tl - “w ;
y . ] T
- 2o
’-\._n_q*ﬁ.‘_ 'h-.n_H..
" ] b g g
; %
A ¥ " 2 = 3
" o o .
; : ; e
wi . " E. - -
el % L] = "'..-. h:'-l g : -
1 : . - " —— L Tl e, .
L . . B Ty R, .i-_|"'." . g
: ' . - v | SR S |
i 1 ", L _' 'l-_ 1 5 = ! - - H : -'|| llil]' fu.- - = e &
W3 : i ; Rt E. e o o TR -
2 e g ] . i 1 - i o 3 .k (] 3 | -
§ - J ¥ = . '. . - ; J ¥ " - " .\‘ = i L —:i
y ¥ ; ; . . L3 1 * Tew: -
U . % = - ; ._ C -
] £ 4ig. ] : | i : 1 : o 1 - 4 . P : -
o =

b
i

5
¥t %
s o . e

;.r.?\f_f'ﬁ".%ﬁ g & i .

.1’-" '} L | 2
‘-I - 'f.-.il
1 i
& oy
.,
] o o1 I
‘ .
¥ - ; T
. i - m F i
.'. . u
\ | -
i w b= k
. ' 4 .
5 & o f
¥ b, 3




ACCESS OUTLOOK FOR SUMMER 2023

2M

™M

Jan

Feb

Mar

Apr

Jun

Jul

Aug

Sep

2019

Oct

Nov

plople)

Dec

June 2023
air capacity

102%

of June 2019

NEW ROUTES

4

{

Aer Lingus
United

Stena Line
Ryanair
Ryanair
Brittany Ferries
Lufthansa
Widerge

Cleveland — Dublin
Chicago — Shannon

Cherbourg — Rosslare
Leipzig/Halle — Dublin

Rome — Cork

Bilbao — Rosslare
Frankfurt — Belfast

Bergen — Dublin



NEW GLOBAL CAMPAIGN

A celebration of
WHAT FILLS YOUR
HEART WITH IRELAND




NEW GLOBAL
CAMPAIGN

]relandé%’



NEW GLOBAL CAMPAIGN

francetelevisions

Multiple bursts of digital Radio

discovery

v | TOP 4 Markets 9 other Markets Right Message
17th Digital
., ) (1 Outdoor Right Time

Right Channel




St Patrick’s Day |

T\F

SUPPORTING CAMPAIGNS

=% Halloween

Activities and
Adventure

Ryder Cup
and The Open



=mw Causeway Coastal Route

TWINNING PARTNERSHIPS

Nl Derry~Londonderry

Donegal K

N 4
Fermanagh Armagh and The Mournes

Lakelands

Mayo/Sligo -
e -I__I B

Leitrim, Roscommon, — M4

Longford, Westmeath,
Galway and l Cavan, and Offaly @ Dublin

Boyne Valley

Aran Islands

X K Tipperary,
Limerick and Clare - IK." AL R d
s % Kilkenny
*
Kerry § Wexford,
Cork Waterford and
N Kilkenny
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MARKET OPPORTUNITIES

Notre Dame v Navy Kerrygold 50

ROM GR
\\_’ﬁ 3 AS X
2 "~

AerLingus *%

BE FOOTBAL|
CLASSIC

IRELAND







\an Bantry Bay Lol Galway

ROADTRIP IN
WEST-IERLAND

Wamdelden kongn ruspr byffen moet arzachs sver ae

Avlondivebs Ciermms ¢n serrmackien in piille kecopdontifes,
Bl ig # wel orm pab or croden oo de S Arbangie
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Dans le sud de I'Ulster, un mur de pierres séches ondule !
on une longue boucle de 35 km au cosur d'un petit massif .
=1 "N, Il suffit de le suivre - at'do puwrpﬁ e o
- pour découvrir un monde'de landes, i
» grand vent oG flottent encore los s o

nes dos anciens Celtes, $* -

lravel

The Liberties

A long weekend

in Dublin

... L& increased

DONEGA

LA IRLANDA
II\IDOMITA

a Wild Atlantic Was cubre os p sy la fascinante
._||r_|_|r..1!'..|-. lica de este condado del noroe ..|'Ir|._II'||_|i."'-.

A TOUR OF THE I-'.!.IIL' L F
DUELIN, FOR A BREAK FULL OF

omegal, 2 esquina noroeste Una carretern ¢strecha -¢como
i i i casi todas, en reallds |3
quee se b unviajeal; COSLA QU -..|.||I|.I1.||||l.|||.1.l|-.]'-I

isla csmerald n 81 negal porcl sobre el mapa,
' 10 anunciar

3 A LERICG,
le falraria. La rita

[| ones || ran belless
i rincones de g b e o
(L N0 S ANUNCN Y permanace

s e 1re |.,|u iomal Nena de ricmao dengro de una cuev :L;irl'_\-.'l_'n':l
I panba e b rarde, di Klllvbeps. H s lealla el
La ..ILtd i l.'|l|l mbre al cod acantiladode ' League (Slia

; iag ), de Gon m, uno de |l os mas

WHAT TO DOz
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PROGRAMMING

3-year

TV programming fund

DONAL'S ' Broadcasts

IRISH

ADVENTURE

Adrian Dunbar:
My Ireland

e
- #






SCREEN TOURISM

Dungeons & Dragons:
Honor Among Thieves

The Banshees of Inisherin
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Vikings Valhalla
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6m

Social Media
Followers

DIGITAL FOOTPRINT

2.872bn

Opportunities to see

(digital ad impressions)

1.1m

Email

12.2m f

Visits to
Ireland.com

348m

Engagements

(completed video views,
clicks, other engagements)




Jan-Feb

Mar-May

UNITED STATES KEY MOMENTS

Kickstart campaign

Diaspora campaign

PGA Show

Sales mission - west coast
Airline and tour operator co-op

Fill your heart with Ireland campaign
Sales mission - east coast
Riverdance sponsorship

Travel Classics Intl. Conference

Golf campaign

Jun-Aug

Sep

Oct-Dec

‘Always On’
Aer Lingus College Football Classic
Virtuoso Travel Mart

Fill your heart with Ireland campaign

Diaspora campaign

Luxury Summit

Fill your heart with Ireland campaign



GREAT BRITAIN KEY MOMENTS

Jan-Feb Kickstart campaign Sep Fill your heart with Ireland campaign
Celtic Connections BMW PGA Championship
NI Embrace a Giant Spirit campaign
i n Oct-Dec Fill your heart with Ireland campaign
Mar-May Fill your heart with Ireland campaign World Travel Market
Regional campaign Classic Motor Show
BTTS Ireland Meets the West End

Jun-Aug Regional campaign
‘Always On’
Royal Highland Show




GERMANY KEY MOMENTS

Jan Kickstart campaign Jun-Aug ‘AlwaysOn’
CMT Stuttgart
Feb-Mar NI Embrace a Giant Spirit campaign Sep Fillyour heart with Ireland
Riverdance
ITB Berlin
Galeria partnership Oct DRV fam and workshop
Fill your heart with Ireland Halloween

Ireland Meets Germany

Apr-May Wild Atlantic Way roadshow and campaign
i Kerrygold 50




FRANCE KEY MOMENTS

Feb Kickstart campaign : .
NI Embrace a Giant Spirit campaign Sep :ﬁ;%;"#;ﬁﬁ ::‘::::h Ireland | burst 2
IFTM
Mar-Apr Fill your heart with Ireland m . . -
Wild Atlantic Way roadshow and campaign FOB IR RIVRIVREKI N GO Lot
South-East showcase in Normandy Nov ML your heart with Irelond b3

May-Aug ‘Always On’




TRISH SATHIMSAL STUL

GARDENS F§




2023

YEAR OF
REBUILD









