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Why the German market matters

Northern Ireland

2023 - Germany i

£11m

spend

Average spend per trip Average spend per night Average stay
£325 £79 4.1 nights



Why the German market matters

Key holiday needs:

« Disconnecting, unwinding and enjoying special moments together — 78%
« Exploring new places, landscapes and cultural activities — 75%
» Building lasting memories with those closest to me — 61%

« Catching up with family or old friends — 56%

* Enjoying energetic and fun experiences — 42%

Drivers to visiting Northern Ireland:

« Beautiful landscapes and scenery — 35%

* Never been before / somewhere new — 17%

* Northern Ireland interests me — 13%

* Great culture — 7%

* Rich history — 7%

» Sightseeing/ tourist attractions — 4%

Source: Red C / Tourism Ireland Sentiment Tracker



GERMANY KEY MOMENTS 2025

Jan-Feb CMT Stuttgart DERTOUR roadshow

Mar-June  Fillyour heart with Loop luxury roadshow Campaign with
Ireland-campalgn Regional access Uke Bosse
St Patrick’s Day campaigns Activities campaign
ITB Berlin

July BMW International Open,
Munich

Sep-Oct Fill your heart with Home of Halloween
Ireland campaign campaign

Nov-Dec Ireland Meets Germany
Kickstart campaign

All year ‘Always on’ digital and Media and influencer

social

Trade fam trips and
training

visits
Publicity / press content
push
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. . . Inspiring Visitors

AELCUEELE L GLEI e« Fill your heart with Ireland campaign
Urlaub und entdecke

Highlight: im Beispiel

* Award-winning Uke Bosse campaign
* Activities campaign
* Halloween campaign

* Irish Tastival Cologne

Northern Ireland campaign
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Inspiring Visitors

Podcasts and advertorials

* Group and individual media trips
 Influencer and blogger trips

* Podcasts

* Advertorials

Halloween event in Hamburg

| |
~An Nordirlands Nordkiste entlang

Eine Woche lang folgen wir den Wundern, die die Natur geschaffen hat. Eines zihlt heute zum Unesco-Welterbe.

Vo EkkeHART EicHLER (TEXT UND FoTOS)

e Nordkste Nordirdands ist
atemberaubend  spekrakular
Kein Wunder also. dass die
193 Kil T lange Causeway
&

und Derry zu de
Ben der Welr zi
dezu, auf dem L
kraft der Matur auf prakrisch jedem Meter
i obar sind

i geben wi
inalier Rul
rkunden, U

Ter Name zumindest fur die Fans von ex-
quisitem Whiskey, ,0id Bushmills” name
Twch ist Irlands Slteste lizenzierte Bren:
in der seit 1608 aus Malz. Hefe und W:
golene Tropfen wie Bushmill Orig
Blackbush oder Single Malt gezaubert
den ~ allesamt fibrigens ohne den muchi

e
ganz lilands auf: D)
| NachmittagsGeg

~rrakt samt Fersonal und. Abendes: Dunlisce Castle bel Bushmills ist elne malerische Burgraine,




MARCO@@POLO

Marco Polo TV during St Patrick's Day
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Supporting Economies and Communities

* Media and trade fam visits

* Influencer and blogger fam visits
* Media content push

* Boating

« QOutdoor activities campaign

« Twinning: Derry-Londonderry

Content creator campaign — Derry Halloween Group media visit

@ grossstadtklein @ a derry spooky halloween § @ 00 | \ " ; ﬁ

Anzeige / es ist mein zweites Halloween auf der Insel, denn wenn
jemand den Ubergang von der Erntezeit zum Winter zu feiern
weiB, dann die Iren. SchlieBlich kommt die Tradition auch hier
her. Derry ist auch unabhngig von Halloween eine Reise wert, ist
es doch vall mit { vor allem auch junger ) Geschichte, aber Ende
Oktober ist einfach besonders. Tagelang kunstvolle Installationen
und Acts aus der ganzen Welt, alle verkleidet und mehr schaurig
schén aus schaurig gruselig

Bin auf die Parade heute Nacht gespannt. @
Schaurige GriBe & gY

#entdeckeirland #halloweenderry #derryhalloween
#halloween2024 #tourismireland #visitderry

F:]

@ oliviamarei @ Ahhh sooo cool, ich will das zuch unbedingt mal o
erleben @
6w Reply

..... See translation

6w Reply See translatiol

\\\\\

laura mrandesw At Sarah it laaks smoazins By 2







Sustainability

» Slow tourism itineraries / media content push
« Trade partnerships N
* Futouris membership and projects
* Boating popular among Germans
* Media and trade fam trips

* Influencer and blogger visits

Content creator boating trip, Lough Erne (@uberding)
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ITB Berlin, March 2025
Fam trips and webinars
Social media

E-learning

Partnerships / co-op activity
Halloween trade and media event, Hamburg @
Ireland Meets Germany
Twinning: Derry-Londonderry

E-learning for trade media Touristik Aktuell

Irland - Kurs 5: Neugierig auf Nordirland

Ab in den Norden! Nordirland istimmer noch ein Geheimtipp unter Urlaubern -
deshalb widmen wir dem kleinen Land ein eigenes Kapitel. Es geht um beriihmte
Drehorte (Stichwort Game of ...

INFO @




Strengthening Partnerships

(Golf / Luxury / Business Events)
« IMEX Frankfurt (MICE) B2 Frankiurt

lk & Dine luxury event
* Loop Fair (Luxury) |
* Webinars (Luxury / Golf) |

« BMW International Open

* Business Events networking events

* Partnerships and advertorials

Golf / Luxury workshop, Frankfurt

Business Events workshop, Hamburg
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Industry Opportunities — how to work

Tourism Ireland MboutUs  Careers  Register forUpdotes  Contact Us

Marke o It

What We Do Overseas Markets Opportunities News and Press Releases Research and Insights Q

Home Opportunities Opportunity List

Opportunity list

Use the filter function below to browse our upcoming and ongoing opportunities that you can get involved with now as well as
our historical opportunities that can help with your planning.

Filter 1'.“ 17 upcoming and ongoing opportunities

g

IRELAND
LUXURY

coMES

nidog ol Vs

Germany - Twinned Region

Germany - Luxury Webinar

Germany - CMT Stuttgart

Activity - Cork 2025 2025 Northern Ireland 2025
@ Germany @ Germany @ Germany
89 Advertising and Marketing 23 Qyerseas Events 82 Partnership Programmes
83
E From 01/01/2025 to 30/12/2025 £ From18/01/2025 ta 26/01/2025 E 25/02/2025
(% Open for Registration ® Closed for Registration (% Open for Registration
(©) Free (©) Free

Tell us why Cork is such a great
place tovisit.

[C]

Option 1: Attendance for full @ days -
€650/£565.50 plus VAT Option 2:
Attendance for first weekend of the
fair, Saturday to Monday- €500/
£435 plus VAT Option 3: Attendance
for second half of the fair, Thursday
to Sunday - €400/£348 plus VAT

www.tourismireland.com/opportunities

A luxury webinar to showcase
what Northern Ireland has to
offer luxury visitors to our
German Partners.

with us
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