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Value of Overseas Tourism: Importance of US market

‘/\"7' Number one source market by revenue

ﬁ 73%+ are holidaymakers

o
[ o] Longstay, high spend

04 a -
I-- Consumer premium products and experiences

ﬁ! Travel to the regions




Value of Overseas Tourism: State of the Season and 2024 Outlook

Strong recovery in 2023; consumer demand for 2024 remains robust

Premium market resilience

Consumers prioritising expenditure on travel

Booking windows returned to pre-Covid levels
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o Consumers spending more and staying longer
b
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Competitiveness and inflation — impacting mid-market and group travel segments
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Key Moments 2024

Jan-Mar

Apr-Jun

Jul-Sep

Oct-Dec

All year

PGA Show
Fill your heart with Ireland campaign - TV and
digital (burst 1)

Sales Mission - East/Mid-West USA
Proud Experiences, Los Angeles

GTM Westand GTM
Virtuoso Travel Week
ILTM North America

‘Home of Halloween’ activity

Luxury Summit

‘Always on’ digital and social media activity
Trade webinars

Media and influencer visits

Sales Mission - Western USA
St Patrick’s Day promotions

ATTA AdventureElevate
Golf campaign

Aer Lingus College Football Classic/ ESPN
College GameDay

Fill your heart with Ireland campaign - TV
and digital (burst 2)

Press releases

Consumer and trade ezines

S31V1S d3lINN %






nspiring Visitors — Advertising 333M

FYHWI TV and digital in key DMAs and Oppfrtunities
O See

gateways — building on strong Dec/Jan
kickstart campaign

‘Always on’ digital and social activity

Custom content partnerships’ key themes:
sustainability, off-season, regions, diversity

St Patrick’s Day integrated programme Irelandc

FOOD &WI N E Q  Magazine v Sweepstakes

RECIPES  INGREDIENTS  WINE  DRINKS  SPIRITS NEWS  COOKING TECHNIQUES TRAVEL  WHAT TO BUY  ABOUT US SUBSCRIBE

FILL YOUR HEART WITH IRELAND

Ireland’s Gin Revival
Is Yet Another

10 TOP AMAZING PLACES IN

NORTHERN

Reason to Visit the
Emerald Isle

IRELAND

The island of Ireland is having a ginaissance. Crafting a
distinctly Irish spirit from native botanicals, local distillers
share how you can fill your heart, and your glass, with Ireland.

‘Always on’ digital and social

Custom content partnerships

FYHWITV and CTV


https://sponsored.foodandwine.com/premium/irelands-gin-revival-is-yet-another-reason-to-visit-the-emerald-isle-tourism-ireland-2023

Inspiring Visitors — Brand Partnerships
« Targeted brand partnerships | COLLEGE GAMEDAY

to reach our CC+ audience in

new ways THANKS FOR A GREAT SEASIN!

* Aer Lingus College WE F!ETLIFIN AUELIST 24, 2024 LIVE FROM DUBLIN, IRELAND
Football Classic — ESPN - :

GameDay show LIVE from
Dublin

* |rish Arts Center partnership

IAC NYC

IriSh Arts Ceﬂter ESPNGameDGylivefrc;nllD‘L;brl;r; —

#Huckberry presents

IRELAND

) Reachlng CC+ audlence in new ways



Inspiring Visitors — Publicity

Halloween satellite media tour

) AER)
() getlostwithlindsay & 23h
© NOATHERN IRELAND, UNITED MNGDOM

Top tier broadcasts: PBS,
NBC, ABC, CBS

Satellite media tours —
SPD and Halloween

Year-long programme of
media/influencer trips:
sustainability, off-season,
outdoor activities, luxury

LGBTQIA — The Outing,
partnership with San
Francisco Pride

| FREAK OUT FOR /7

Screen Tourism

SRS TERS

WEDNESDAY

; 2
stv+
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Supporting Economies and Communities — Driving off-season and regional visits

Airline campaigns — fall and winter travel

Promoting off-season
festivals — SPD and

Halloween ||'e a“ ‘

PR media ezines and story hooks

| UR HEART WITH

o . ‘:',..,:-.‘ : ‘\'

PR ‘Content pUSh’ and % N ﬁ Dallas to Dublin, Year R()-L‘H;d"

press trips i e e ST
“ww-g.,%‘ vre - . ve . e s ot ol e Y

Belfast UNESCO Clty e ot o B et s e s

‘Always on’ digital and

social activity JOSHUA BURNSIDE
Consumer campaigns NEW PAGANS
Airline campaigns Auﬂﬁﬁﬁ'ﬁﬁEE

Trade communications

H VACATIONS
off-season, regional HOSTED BY TARA LYNNE O'NEILL oo s
and sustainable travel DJ SET: KWAME DANIELS 0/BRoocisTR o e B8 R0 USTER et
eXperIenCeS . 3 P 3 e Terms and conditions apply. GO BEYOND THE FLIGHT >

Travel trade fam trips —
seeing is believing!



Supporting Economies and Communities — Golf Marketing

* PGA Show, Orlando \"A m

* NBC Golf Channel TV/digital CHANNEL
campaign

TV and Digital Campaign

* Golf media fam trips
 Digital radio sponsorships

* Print and digital media partnerships

PGA Slhow‘ :

g: o b
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ALEXANORA OLAUSHLN - N A
DAL - - : Golf Media Personalities
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Strengthening Partnerships

LUXURY TRAVEL ADVISOR’S

Tour operator and airline T Couete | irelandsy l \ L T R A
co-op

SUMMIT

Best of Ireland sales missions

Third-party travel trade
events: Travel Leaders,
Signature, Virtuoso, GTM and
GTM West

ATTA AdventureElevate

Expanded luxury programme:
LTA Ultra, ILTM North
America, Luxury Summit,
curated lunches and B2B
digital comms

» Host: Anna Cahill &9

Northern

» Phil Ervine TastedTour ffElaNA
Embrace

= G2t

» Tracey Jeffery S5l Spiril

Affinity group travel

Trade communications
educational programme and
in-market events

~ Eimear Lafferty m =

TITANIC
i
——

» Amy Patterson

CRINDLE

Trade Communications Ireland 00



Strengthening Partnerships: how you can work with us
In-market third-party events Webinars Luxury programme

\\
g GLOBAL TRAVEL \ / a \
MARKETPLACE V 6’ S/
VATV TTURARA

FallTravel & Dublin City
July20th 2023 | &
Y

Today’s Presenters

» Anna Cahill &t)

2%
> Michedl Stapleton  [3¢J3ireLano

LUXURY TRAVEL ADVISOR’S

ULTRA

SUMMIT

> Cheryl Cleworth

> Elizabeth Fox MARINE HOTEL =

Third-party digital opportunities
Media communications

s N— = VIRTUOSO.
Signature

Travel Network

Y (O]
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