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Value of Overseas Tourism: State of the season

• April – October 2023:
o 316,000 German tourists
o 263,000 tourists from France

• Mainland Europeans average stay 9.4 nights

• Average spend per trip €912

• Germany is 3rd largest market and represents 21% of Mainland 
European tourists
- 64% travel already during shoulder season
- 33% repeat visitors

• France is 4th largest market and represents 18% of Mainland 
European tourists
- 70% outside Dublin, 65% shoulder season
- 30-40% repeat visitors

German travellers to 
regions

French travellers to
regions



Germany: 2024 Outlook

• Advance bookings already significantly higher

• High competition

• Access remains same

• Demand still strong for trips within Europe

• Value for money important – price sensitivity

• Higher costs for flights and hotels – higher revenue

• Lack of availability

• Potential for luxury and golf – CCircle award

Ferry 
access 
through 
France

Air access



France: 2024 Outlook
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Key Moments 2024
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Jan-Feb Fill your heart with Ireland campaign (burst 1)

CMT Stuttgart

Northern Ireland campaign with Lufthansa

Mar-May ITB Berlin

Wild Atlantic Way campaign

Boating campaign

Luxury & Golf Workshop

Sept-Oct Fill your heart with Ireland campaign (burst 2)

‘Home of Halloween’ activity

Oct-Dec Ireland Meets Germany

Kickstart campaign

All year Culture Ireland’s ‘Ireland in Germany’ 
campaign and events

‘Always on’ digital and social media activity

Media and influencer visits 

Trade visits and training

Publicity / press content push



Key Moments 2024
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Feb Fill your heart with Ireland campaign (burst 1)

Six Nations France v Ireland, Marseille

St Brigid’s Day promotions

Co-operative activities

Mar-June La Semaine d’Irlande – Ireland Week

Trade roadshow (Paris, Lyon, Nantes)

Wild Atlantic Way campaign – celebrating 10 
years

Sail-Rail

Belfast 2024

Bloomsday

Virtual trade workshop

Sep-Oct Fill your heart with Ireland campaign (burst 2)

Paris Paralympic Games

IFTM, Paris

‘Home of Halloween’ activity 

Cazoo Open de France

Luxury event

Nov-Dec Winter activity / kickstart campaign

All year ‘Always on’ digital and social media activity

Media and influencer visits

Trade visits and training

Publicity / press content push



Inspiring Visitors



Germany – Advertising

Ireland Golf-Story with Marcel Siem: YouTube campaign with 380K views

Passion points FYHWI

• Fill your heart with Ireland campaign

• Passion points

• Uke – part 2

• Luxury and golf

Social media



Ireland Lovestory: YouTube campaign with 1.6M+ views



Germany – Publicity

• Influencer trips

• Content push

• Media visits

• Media partnerships

• Advertorials

Influencer and actress Olivia Marei, 180K followers
Camping and caravanning content push

Culture content push – Zeitgeist Irland 2024



France – advertising 

• Fill your heart with Ireland campaign 
(spring and autumn bursts)

• Wild Atlantic Way campaign

Wild Atlantic Way campaign – 
digital outdoor ads in key French gateways

Audio ads for off-season short 
breaks in Cork

Social media

Endorsement by well-known figures: actress Audrey 
Fleurot and Stade Rochelais manager Ronan O'Gara



France – Publicity

Report on France 2 (TV) about Sail Rail – 2.7M opportunities to see

Articles about Connemara, Wicklow and Aran Islands –
78K opportunities to see

11-page article on Irish food and local producers
– 441K opportunities to see

• Media and influencer visits

• Content push

• Advertorials



TF1 (TV): Weekend in Cork



Supporting 
Economies and 
Communities



Germany – Supporting Economies and Communities

Travelzoo Wild Atlantic Way Campaign

ADAC Reisen partnership WAW and Boating 2024

• Wild Atlantic Way campaign

• Boating campaign

• Trade and media visits

• Trade and media partnerships

Celebrity chef Claudia Poletto –
podcast and media coverage regions and food



France – Supporting Economies and Communities

Initiatives for regions and seasons

Co-op to promote new Chalair flight:  
Quimper > Brest > Kerry

Wild Atlantic Way workshop with partners Cork Airport, Visit Cork, 
Burren Ecotourism Network and Galway Food Tours

• Sail Rail initiatives promoting sustainable travel to Ireland.
• Year of the Normans 2027 – opportunities with IAE



Strengthening 
Partnerships



Germany – Strengthening Partnerships

ITB Berlin Ireland meets Germany

DRV’s Destination Forum/ Famtrips

• ITB Berlin

• Ireland meets Germany

• Trade fam trips



France – Strengthening Partnerships

Luxury workshop with 15 partners Roadshow in Paris, Nice and Lyon with 19 partners

• IFTM

• Luxury Workshop

• Roadshow Paris, Nice, Lyon

IFTM with 14 partners



Strengthening Partnerships: how you can work with us

• Campaigns, newsletters, social media offers and 
competitions

• Offers for Ireland.com

• Trade training and webinars

• Ireland Week France

• Ireland meets Germany Luxury & Golf

• Support for trade and media visits

• German and French speakers for podcasts and radio 
interviews

• Ireland meets Germany

• Influencer offer codes



MARKETING PLANS 2024

Germany and France

Questions and Answers
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