


Value of Overseas Tourism: State of the season I I

April - October 2023:

O 316!000 German tourists German travellers to French travellers to
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Germany is 3rd largest market and represents 21% of Mainland } : SR
European tourists =
- 64% travel already during shoulder season % : a7y U
- 33% repeat visitors west._ g

France is 4th largest market and represents 18% of Mainland
European tourists

- 70% outside Dublin, 65% shoulder season

- 30-40% repeat visitors



Germany: 2024 Outlook

Advance bookings already significantly higher

High competition

Access remains same

Demand still strong for trips within Europe

Value for money important — price sensitivity
Higher costs for flights and hotels — higher revenue
Lack of availability

Potential for luxury and golf — CCircle award
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France: 2024 Outlook
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Key Moments 2024

Jan-Feb

Mar-May

Sept-Oct

Oct-Dec

All year

Fill your heart with Ireland campaign (burst 1)
CMT Stuttgart

ITB Berlin
Wild Atlantic Way campaign

Fill your heart with Ireland campaign (burst 2)
‘Home of Halloween’ activity

Ireland Meets Germany
Kickstart campaign

Culture Ireland’s ‘Ireland in Germany’
campaign and events

‘Always on’ digital and social media activity
Media and influencer visits

Northern Ireland campaign with Lufthansa

Boating campaign
Luxury & Golf Workshop

Trade visits and training
Publicity / press content push
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Key Moments 2024

Feb

Mar-June

Sep-Oct

Nov-Dec

All year

Fillyour heart with Ireland campaign (burst 1)
Six Nations France v Ireland, Marseille

La Semaine d’Irlande - Ireland Week
Trade roadshow (Paris, Lyon, Nantes)

Wild Atlantic Way campaign - celebrating 10
years

Fill your heart with Ireland campaign (burst 2)
Paris Paralympic Games
IFTM, Paris

Winter activity / kickstart campaign

‘Always on’ digital and social media activity
Media and influencer visits

St Brigid’s Day promotions
Co-operative activities

Sail-Rail

Belfast 2024
Bloomsday

Virtual trade workshop

‘Home of Halloween’ activity
Cazoo Open de France

Luxury event

Trade visits and training
Publicity / press content push







Germany - Advertising

Fill your heart with Ireland campaign
Passion points

Uke — part 2

Luxury and golf

Ireland Golf-Story with Marcel Siem: YouTube campaign with 380K views

Was liebst
duan
Irland?

“Die H&ﬁanhﬁugarﬂd c

- Marcel Siem

Passion points FYHWI
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Ireland Lovestory: YouTube campaign with 1.6M+ views




Germany — P“bliCitg Culture content push — Zei,tgeist Irland 2024

* Influencer trips

« Content push

* Media visits

* Media partnerships
* Advertorials

Influencer and actress Olivia Marei, 180K followers
Camping and caravanning content push

iand @ 3w

Camping Content Focus — maximising exposure in DE

@entdecke_irland ; Danach hat's uns wieder in die Natur gezogen.

)

+ Storytelling & camping photo shoot with brand partnership

+ Consolidated content pack for media story pitch

+ Integrated approach
+ Huge number of media publications in quality & special interest
media, despite an increasingly difficult media market

Y + Carma results: 3.6m impressions. 131 articles
{ Reply to oliviarnagei.




France - advertising

* Fill your heart with Ireland campaign
(spring and autumn bursts)

« Wild Atlantic Way campaign

Tourisme Irlandais © Tourisme Irlandais @
Sponsorisé Sponsorisé

Advertisement / =
Levi's ) Y, L .
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&Irlande Au rythme de vos émotions

&
S e

Cork

Authentique et gourmande s : _
La nature est jamais loin.

A
En savoir plus 69 En savoir plus
En savoir plus

Endorsement by well-known figures: actress Audrey
Fleurot and Stade Rochelais manager Ronan O'Gara
Audio ads for off-season short

breaks in Cork

Je suis chez moi a Cork,

Wild Atlantic Way campaign —
digital outdoor ads in key French gateways

Ce qili me

fait vibrer ' Embarquez pour
enIrlande Cork et découvrez
le Wild Atlantic Way !

Irlanded®

Au rythme de vos émotions

Irlande-tourisme.fr

& tourismeirlandais ®

&(7 tourismeirlandais ®

NEE
un festival
haut en couleurs
Tous les ansle 16 juin 3 Dublin

9 o : les.incontournables

Tourisme Irlandai i

A #Promenade d'auto
Qdy = R
B Aimé par - . .. 320 autres personnes
tourismeirlandais Le saviez-vous ? Tous les ans le 16

juin, Dublin célébre le Bloomsday. Ne vous inquiétez
pas, vous n'avez pas besoin de lire les 265 000... plu:

Qv

% Aimé par adeline_dnthn et 999 autres personnes
tourismeirlandais Vous avez déja visité la jolie ville de
Galway ? Vous prévoyez de la visiter bientdt !
Racontez-nous et n'hésitez pas a partager vos... plus




France - Publicity

DU PUY AL’ADOUR : SUR LA ROUTE DE SAINT-JACQUES DE COMPOSTELLE

(GRANDS
REPORTAGES

EXPLORER LE MONDE

* Media and influencer visits

* Content push

e Advertorials

GRANDS REPORTAGES

3

Irlande

IRISH DELICES




TF1 (TV): Weekend in Cork
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Germany - Supporting Economies and Communities

ADAC Reisen partnership WAW and Boating 2024

Wild Atlantic Way campaign

Boating campaign

Trade and media visits

Trade and media partnerships

Travelzoo Wild Atlantic Way Campaign

Ein epischer Roadtrip

rlands Westen &3

Roadtrip auf dem-Wild Atlantic Way
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Celebrity chef Claudia Poletto —
podcast and media coverage regions and food

IRLAND Glipping
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IRELAND'S
WILD ATLANTIC WAY

IRLAND:
SCHLOSSER,
SEAFOOD
KLARE SEEN

Unverschamt gut: Fiinf Sorten, fiinf §|lgcs



France - Supporting Economies and Communities

Initiatives for regions and seasons

Co-op to promote new Chalair flight: Wild Atlantic Way workshop with partners Cork Airport, Visit Cork, |+ Sail Railinitiatives promoting sustainable travel to Ireland.
Quimper > Brest > Kerry Burren Ecotourism Network and Galway Food Tours * Year of the Normans 2027 — opportunities with IAE

Votre été ¢ Irlande

Rjoignez Kerry depuis la Bretagne

Tous les samed

du Ter Juillet 2023

au 2-Septembre 2023
Infos Réservations Irland eé’a Soirée Irlande Wild Atlantic Way ww,m . .
dans votre agence de voyages ;‘ P i

20 avril 2023
ou sur chalair.fr o CHAL%I R,

N
= Compagnie Aérienn
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Strengthening
Partnerships




Germang — Strengthening PartnerShips DRV’s Destination Forum/ Famtrips
Irland begeistert bl und der istorische Ost P——
Reiseprofis

 ITB Berlin
* lIreland meets Germany
* Trade fam trips
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IFTM with 14 partners

France - Strengthening Partnerships

« IFTM
* Luxury Workshop
* Roadshow Paris, Nice, Lyon
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Strengthening Partnerships: how you can work with us

@R () https;//www.tourismireland.com/opportunities A m

« Campaigns, newsletters, social media offers and
competitions

& Tourism Ireland About Us Careers Register for Updates Contact Us
Marketing the island of Ireland overseas

What We Do Overseas Markets Opportunities News and Press Releases Research and Insights Q

e Offers for Ireland.com

« Trade training and webinars =

* Ireland Week France

« Ireland meets Germany Luxury & Golf Overseas

- Support for trade and media visits Opportunities
« German and French speakers for podcasts and radio Discover our industry opportunities to help you

promote your business overseas.

interviews

* Ireland meets Germany

* Influencer offer codes

Types of Opportunities



Tourism Ireland
MARKETING PLANS 2024

o

Germany and France
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