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OPPORTUNITY

We have a strong, emotional proposition with
‘Fill Your Heart With Ireland’.

Consumers told us that it's the perfect wrapper
for all the things that make the island of Ireland unique:

Warm and welcoming locals
Breath-taking green landscapes
Vibrant cities and lively culture

[ MW Sir

High advocacy scores amongst past visitors

Power of social proofing and recommendations

We needed a vehicle to showcase these truths in
a believable and engaging way




This campaign is built on the Advocacy of real people.

Nothing is more compelling than hearing those who truly love Ireland talking about the reasons it fills theirhearts.
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MAINTAINING A CONSISTENT AND RELEVANT PRESENCE
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OOH: Out of Home
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MAINTAINING A CONSISTENT AND RELEVANT PRESENCE
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MAINTAINING A CONSISTENT AND RELEVANT PRESENCE
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2023 GLOBAL MEDIA STRATEGY

BRAND




GLOBAL CHALLENGES

Cost acceleration Accurate reach, frequency, attention
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INNOVATIONS AHEAD OF 2023

Innovations at scale

Multi-market podcast
& and influencer campaign
' to promote activities

Consumer presence
identified
and sustainability
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HOW YOU CAN GET INVOLVED
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