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Visits to Ireland and Northern Ireland will
total more than the island figure due to
tourists spending time in both locations.

The island of Ireland welcomed 252,000 tourists from Australia
and New Zealand in 2019, making Australia and New Zealand our
ninth-largest source market.

The island of Ireland welcomed over a quarter
of a million tourists from Australia and New
Zealand in 2019

Tourist Market

There were 22 million outbound trips from
Australia and New Zealand in 2019; 6
million (29%) of these were to Europe.  

252k

22m
outbound

trips
 

+21% growth in tourists from Australia and
New Zealand to the island of Ireland since
2014.

Access the latest performance on
tourists, holidaymakers and revenue.
Read more here.
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Where do our holidaymakers come from?
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of Australian and New Zealand holidaymakers found Ireland was
either good or very good value for money when visiting in 2019.

6-8 nights
36%

9+
33%

4-5 nights
16%

Up to 3 nights
15%

In 2019, tourists from Australia and New Zealand
spent a total of €245/£213 million on the island of
Ireland, representing 4% of all overseas tourism
revenue. 

6-8 nights

€974/£848
spend per tourist

12.7 average nights 
on the island

Australian and New Zealand tourists spent a total of
3.2 million nights on the island of Ireland in 2019 - an
average of 12.7 nights per tourist, longer than the
average stay of tourists from almost any other market.

Revenue and Bednights

€245m/£213m
REVENUE
+26% vs 2014

3.2m
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16%
Up to 3 nights

23%

45%
9+ nights

16%
4-5 nights

18% of Australian and New Zealand holidaymakers visited the
island on a package holiday in 2019.Package

holidays

56%

Interest in Visiting
62% of Australian holidaymakers are interested in taking a
holiday to the island of Ireland. 

Tourism Ireland has created a tailor-made marketing
programme targeting Australian holidaymakers to stimulate
interest and holiday bookings from this market. Get involved

18%

Value for
Money

Driving Holiday Growth

In 2019, Australian and New Zealand
tourists to the island of Ireland spent
an average of €974/£848 during
their visit. There was an average daily
spend of €79 in Ireland and £56 in
Northern Ireland.
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1.3m

34% Hiking/Cross-country Walking

1% Equestrian

5% Cycling

1% Water-based Activity

Over half (52%) of holidaymakers from
Australia and New Zealand are 55+ years.
43% travel to Ireland with a partner/spouse
and one-third travel here alone.

Holidaymaker Profile

Australian and New Zealand
holidaymakers are active tourists,
exploring historical sites and
engaging in multiple events and
activities while on the island.

Active Holidaymakers

<25
  years

25-34
years

35-54
years

55+
years

11%

18%

20%

52%

59%

C1

3

7%

43% Shopping 

Visited sites of
historical interest 91% Engaged in

excursions/events

73% Heritage/Visitor Centres 

77% Historic Houses/Castles

48% Monuments

41% Ancient Celtic
Sites

67% Visited Gardens

97%

60% Visited National Parks and
Forests

39% Participated
in activities

68% Churches/Cathedrals

8% Attended
Festival/Cultural Event

53% Museums and 
Galleries

8% Traced Roots or
Genealogy

2% Golf

4% Attended an Organised
Sporting Event

88% 
ABC1 Holidaymakers

43% 
Holiday as a couple

Travel as a Couple: 43% 

Adult family: 14% 

Travelling Alone: 32% 

Other Adult Group: 10% 

5%

97% visited
historical sites

88% 
 participated 

in events/
excursions

29%

Other adult party: 10% 

AB

C2

DEF



Tourism Ireland runs targeted
email marketing campaigns

timed to coincide with critical
holiday decision-making

periods. Why not get involved in
our eMarketing partnership

programme?

Read More

Oct-Dec

In 2019, we welcomed over 140,000 Australian and New Zealand
holidaymakers to the island of Ireland, an increase of +9% over
2018. Australian and New Zealand holidaymakers enjoy travelling
around and exploring the regions of Ireland, with 53% using a car.
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Australian and New Zealand Explorer

68%
Holiday during  April-September

April-June
July-Sept

Jan-March

9%

41%

35%
NORTHERN 

IRELAND

24%
MID WEST

4%
MID-EAST 

22%
SOUTH EAST

76%
DUBLIN

3%
MIDLANDS

43%
WEST

18%
BORDER

43%
SOUTH WEST

27%

23%

1%

Visiting friends/family

40%

Reasons for visiting

53% 
use a car

Other

3%
Business

Holiday

56%
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Read More

Partnering for Success 
Tourism Ireland is the organisation responsible for marketing

the island of Ireland overseas as a tourist destination.

Select the marketing opportunity
that’s right for you to help attract
additional tourists and grow your
business from Australia and New

Zealand.
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Learn about opportunities in other
markets and keep up-to-date on

latest visitor numbers and
market intelligence.

Read More Read More

Contact Us

Market InsightsMarketing Opportunities

Get in contact with our Australian and
New Zealand team who can partner

with you to help deliver more visitors
and revenue from Australia to your
business and the island of Ireland.

All the information contained within this publication is based on information provided by NISRA's
Northern Ireland Passenger Survey, the CSO's Country of Residence Survey and the Passenger Card
Inquiry, Fáilte Ireland's Survey of Travellers and Tourism Ireland's overseas research programme.
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