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2012 Performance Highlights 

Publicity 
EAV 

+2% 
Visitors 

(Jan ς Oct) 



Social Media Highlights 

Autumn campaign to engage fans and ǇǊƻƳƻǘŜ ΨThe Gathering Ψ 



Advertising Sponsorship highlights 
 

 

 

CBS/Touriam Ireland_10_R820.2.mov


Publicity Highlights 

 
 
 
TOTAL REACH: 65M IMPS 
TOTAL EAV: $3.2M 
 
 

http://www.youtube.com/ellen 

http://www.youtube.com/watch?v=mrgfXLlQIMc


Publicity Highlights - Irish Chefs MediaTour 

EAV: $1.2m 



Publicity Highlights - Canada 

St Patrickõs Day Flashmob   

 
Ç Generated over 

86,000  views 
 

Ç Flash mob clip was 
shown 10 times on 
TV within Canada 
Reach: 4.5M 



Delivering Growth in 2013 
& Beyond 

Making Ireland Jump Out 



US MARKET REVIEW 

A Strategy for Growth 



²Ƙŀǘ ǘƘŜ Ǉƭŀƴ ŀƛƳǎ ǘƻ Řƻ ƛǎΧ 

 

 

Make Ireland Jump Out.  



How? 

 

 

Make Ireland Jump Out.  

BREAK THE 
INERTIA 

MOTVATE BEST 
 PROSPECTS 

A PASSION FOR  
CONVERSION 

NEW BRAND 
 RELEVANCE 



²ƘŀǘΩǎ ƴŜǿ ŀƴŘ ŘƛŦŦŜǊŜƴǘ?   

Make Ireland Jump 
Out.  

Approach to 
segmentation and 

targeting  

Focus ƻƴ ΨōǊŜŀƪƛƴƎ 
ǘƘŜ ƛƴŜǊǘƛŀΩ  

Focus on 
consumer 

motivations 

New brand 
relevance 

Approach to digital 

better 
 

Passion for conversion 

Prioritisation & ROI 

new  
 

different 


