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The French market ς Key facts 

4th market to 
I of I 

c. 420k  
visitors /y 

+17% in 2011 
2012 flat 

Strong image 
3rd in Interest 
5th in Planning 

39 direct routes 
=> 25,500 seats/w 

4 direct 
ferry routes 

Good regionality 
& length of stay 

(8.6n) 

1/3rd repeat 
visitors 



Highlights 2012 ς Consumer marketing 

New TV campaign +  
web video 

« Sales Connect » & 
Regional campaigns 
(print, radio, web) 

Partnership with OL 

6 consumer fairs 



Highlights 2012 ς Consumer marketing 

Tactical 
campaigns 

Co-op print 
campaigns 

St tŀǘǊƛŎƪΩǎ activities 
Festival Season city 
breaks campaign 

Best T.B. website award 



Highlights 2012 ς Trade / Product / BT activities  

4 regional Airport 
Workshops  -  
Irish and Market trade   
met 160 agents  

Travel Agencies  
New POS material + 

Window competition  


