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% of Holidaymakers to Ireland who used the internet to plan their holiday

2010 75%
2006 56%

2005 52%

2004 47%

2003 46%

2002 41%

2001 35%

2000 30%

1999 18%

1997
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Where our Visitors vs. E-Visitors come from

Visitors E-Visitors
- - ‘ 3h Great Britain 57% 20%
Visitors E-Visitors : :
North America  12% 24% w i/ 3w | Visitors E-Visitors
United States 11% 20% : F1 & : Mainland Europe  27% 49%
Canada 1% 4% A 2 | ' u 0 7
- > 0, | France 4% 13%
e “ 10 4308\ Germany 5% 7%
oh .. fb Italy 3% 8%
& Spain 3% 8%
/i Netherlands 2% 6%
Other Europe 6% 7%
Visitors E-Visitors
Other Areas 4% 7% “soume
Australia 3% 2% o=
Other NDM 1% 5%, 4 ; o
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E-Holidaymakers Intention to visit Ireland

Interest

l

Intend to go on
a holiday to
Ireland at some
time in the future

Intent

l

Intend to go on
a holiday to
Ireland in the

next three years

Active
Planning

l

Intend to go on
a holiday to
Ireland in the

next 12 months

Purchase

l

Holiday makers
to the island
of Ireland

0%

Loyalty

l

Holiday makers
who have already
booked and
visited Ireland
before
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What is triggering travellers’
thoughts about a destination

Word ofMouth N 5% | so%

Guidebooks
General information online
Tourist Board/official country website
Other travel planning websites
Newspaperimagazine articles
TV programmes
Films, movies or books
Online ads (generally)
Online ads (promoting flights / hotels)
Newspaper/mag ads (generally)
Newspaper/mag ads (flights / hotels)
TV ads (generally)
TV ads (flights / hotels)
Direct mail - commercial company
Direct mail - Tourist Board
Holiday fairs
Radio coverage
Radio ads
Cinema ads

E—
—  E&
e 2%
E—
b
I 25%
. 2%
.
B 17%
B 16%
B 15%
B 13%
B 10%

B 10%

B 10%

B &

. 5%

B %

I 3%

% of
respondents
who used
source

UK France Ger USA (oand
| so% | s7% | eo% | se% |
30% | 44% | 52% | 48% | 43%
38% | 33% | 40% | 44% | 38%
26% | 37% | 22% | 30% | 34%
28% | 28% | 24% | 35% | 25%
24% | 25% | 38% | 29% | 32%
8% | 25% | 31% | 22% | 29%
17% | 25% | 20% | 26% | 28%
20% | 14% | 16% | 20% | 20%
ot | 1% | wwn | 2% | 20% |
16% | 13% | 5% | 18% | 19%
DA% | 1% | 14% | 17% | 18%
19% [ 13% | 9% | 10% | 19%
T15% | 6% | 7% | 10% | 13% |
1% | 9% | 8% | 12% | 11%
12% | 8% | 8% | 13% | 13% |
% | 8% | 9% | 8% | 1%
3% | 8% | % | 4% | % |
3% | 5% | 3% | 4% | 6%
% | 2% | 4% | 4% | 5% |
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What triggers are going to become more influential

General information online
Online ads (promoting flights / hotels)
Online ads (generally)
Tourist Board/official country website
Other travel planning websites
Word of Mouth
TV programmes
Newspaper/magazine articles
Guidebooks
Films, movies or books
TV ads (flights / hotels)
Direct mail - Tourist Board
TV ads (generally)
Newspaper/mag ads (generally)
Newspaper/mag ads (flights / hotels)
Holiday Fair
Direct mail - commercial company

Radio coverage
Cinema ads
Radio ads

% of respondents who said E Less influential ® As influential M More influential
trigger was..
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Usage of information sources across markets

Internet generally
Guidebooks
Word of mouth
Official Country or Tourist Board website
Other websites with general info.
Online guidebooks
Review based websites
Commercial websites
Holiday brochures (general information)
Tourist Board publications
Contacting hotels /other companies directly
Travelagents
Holiday brochures (with specific deals)
Articles in papers, travel llifestyle mag.
TV programmes (featuring destination)
Contacting the Tourist Board via email or ph.
Holiday fairs

Radio programmes

53%
_—
e 0

I 57
E——— 36%
_—

— 34%

E—

B 30%

.

!E i % of
0
% 22% respondents
who used
source

e
_— 2% ggq,

UK France Germany USA
52% | 63% 66%
38% | 56% | 55% | 60%
47% 52% 50% 57%
31% | 44% | 34% | 41%
36% 32% 34% 42%
30% 31% 34% 39%
0% | 27% | 26% 36%
30% 27% | 26% 37%
20% 29% | 25% | 16%
18% | 31% | 17% 22%
26% 15% 19% 29%
14% | 26% | 28% @ 17%
22% 26% | 25% | 13%
17% | 17% | 24% @ 26%
15% 16% 19% 16%
12% 14% 9% 15%
5% 8% 9% 8%
2% 5% 4% 3%
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eStrategy

eMarketing is a critical and increasingly important component of
our marketing mix

The Website will be the hub around which all marketing
activities are fulfilled

Fully integrated on and offline campaigns

eMarketing will increase as distribution channels combine

Investment will grow from 14% to 25%




discoverireland.com

eStrategy - Key Elements

« eMarketing — world class innovations to drive traffic

* Website excellence — to continuously evolve to become first
choice site for our consumers

« Conversion and engagement — interaction between our
consumers and trade

« Empowerment — increasing skills, competence and knowledge
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Online Marketing Activity 2003 - 2007

16.0% _ ~ 7,000
14.4%
14.0% _ ~ 6,000
12.0% _
~ 5,000
10.0% _
— 4,000
8.0% _
— 3,000
6.0% _
4.60/0 —2.000
4.0% _ !
2.0% _ — 1,000
0.0% | \ | | 0

2003 2004 2005 2006 2007

- Online Marketing as a % of Total Marketing Spend
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visitéis worldwide in 2007 YTD
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_______

email:address from consumer
databases worldwide
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discoverireland.com

* Website launched March 2006
« First phase of a global web development project
« Database of over 30,000 tourism products

« Data provided primarily by the two tourist boards, Failte Ireland
and the Northern Ireland Tourist Board

« All-island tourism database
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Website Evolution Programme

Post launch — usability study in 4 markets
In ‘best in class’ territory but needed some evolution
Ambitious evolution programme underway in 2007 through 2008

Data capture project to feed consumer information into central
database

Metasearch developed to incorporate all industry offers




Home History Accommodation Maps Irish Culture Sports & Activities Festivals & Events
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[reland

the whale lsland of (rdlan

Roll wer the map tv
view Ireland's reglang

YView full listing & FAQ S
4"4 Airroutes. . . ...........

n Ferny routes. . ... . ......
= Tour operators. ... ...,
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Duscover the tsland of (reland

You might not know how to find it yet, but it will find you.
Your place in Ireland. It might be a mood that comes over
you, all of a sudden, as you wander through the workshop of
a candlemaker in Oughterard, join in a traditional music
session in Kerry, finish off the perfect round of golf in Kildare
or enjoy a bracing walk through the panoramic landscape of
the Sperrin mountains. And the people you meet, with their
curious tales, captivating conversation and unique way with
a phrase - before you know it, they'll be having you in for a
cup of tea and a chat.

But to appreciate the astonishing diversity of this island, all
you really have to do is to look around you. Everywhere you
go, you'll find spectacular scenery - from the Cliffs of Moher
to the Fermanagh lakes, from the glories of West Cork to the
sublime beauty spot of the Sally Gap - that will stay with you
long after you've gone home.

Time may stand still in Ireland, but whatever season you
arrive, there's always time for a special moment. And no
matter where you go, there's a full choice of accommeodation,

restaurants and things to do. Every season brings its own
wonders.

Every fgasomn brings

UET oL WonaLry




Welcome to tourismireland.com

You are Here: » Home Page

Welcome to Ireland

Discover the essence of the Isiand of Memories;
get to know Ireland a littie better by running
through the information in our factfile...

. » Getting There
Plan your travel by air or by sea or allow our tour operator
B- partners to assist you... [more]

» Getting Around
Even though distances are not great, there is a convenient
network of services,.[more]

» Accommodation
Stay in a castie, a country hotel or manor house, a farm house,
a bed and breakfast or go self catering ...[more!

» Regions & Cities
Discover the unique characteristics of Ireland's main aties and
holiday regions... Regions & Cities [more]

» Activities
- Walking or cycling; horse nding or cabin cruising; golfing or

angling for learners and experts, all you need to know.,.[more]

Ireland S5 |

Ircland GMT: 06:57 PM

B

E?.;f

_— mere

» Current Offers

Click here for a wide range of special travel offers,
bookable online now... [more]

» Vacation Planner
Create a customised trip from our useful Maps,
Itineraries and Links...[more|

==wmm » Links Library
Links to the secure reservations systems of our
partners in travel...[more|

» Other Helpful tools

@ Neather
O




Home. Questions Shammp  Teveieg o (ERTINRRNRE] > 2

Festivals

Expeience the legendary ‘craic’ with & fabulous ',p}\tﬁ' :

festival P17 )
BELFAST &
o R

Head %0 the istand of iredand for 3ome of the best
fostvals and fairs I the world

Discover It yourself..,

Brace yourself for breathtaking scenery,
cultural
when you visit Ireland

Places to g0 Show ma n

Tare yot ok o - N
cosmopoltan ctios, busting . 3 3 nghl Hotel Break P o stay

1owWns of quiot country y
Viages MUST BE WON! N
Things to see & do - — o Things oseordo +

Boasting an asiorshing ,
array of sights and acivitics - - X Ryder Cup 2006 or Paces ioest




Grooss your ecator (XTI

Irelc?r?d

Your officaad guvde to the isiand of Irelorxd

Aboutireland | Experience Ireland | Placasbgo |

Brace yourself for

breathtaking scenery,
cultural delights and

truly captivating cities.

Free City Guide

i

Thingstosee &do | Events | Planyourvisit | Travel ofiers P

Sitemap * Contactus

i A 2

Sports

Roar with the crowd at 2 Gaedc Football maich, soar off o i ! - A
ssa ciiff or 1ee off in ona of the world's most magnificent NS -4 TS -
guif courses =%~ : T

Find oul more >

:AII Ireland

| Select category

Andrew Maxwell's
Ireland -

View Py vweon

UL -
,, -
;‘ -’2{.\ . Yy
Y

s

Explore larger map view )
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Metrics
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Monthly Visits, Jan 06 -Sept 07
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Metrics - Section Popularity

About Ireland Events
9% 6% Places To Go
30%

Travel Offers

9%
Experience
Ireland
11% .
_ Plan Your Visit
Things To See 19%
And Do
16%
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Third Party Referrals Jan - Sept 07
Total Main Visits 4,791,440
Third Party Referrals 1,996,990

Third Party Referrals as % of visits 42%

Linked to over 20,976 individual partner sites YTD
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eStrategy Key Industry Platforms

« ‘level playing pitch’ for all our Industry partners
* Provide platform to close sale

« Site does not have booking engine

« Listings, links, offers and partnership programmes




Database Listing

verirelan

d.co

m



Ghosa your ocaton [T S|

About freland Expardonce veland Placesogo | Things 0 soe & do Evonis PEPISSSUNIEEN  Trave! ofors

Geang twm | Getng aroundg | Fombrmm»l Accommodation | Touroperators | Booling ngeats
Homo» Plan your visity Accommodation» Lisngs»
Dervaghroy House

Northam Ireland, Tyrons, Omagh -
Dervaghroy House B&B Is a beautiful | T
country period residence set in trangquil Al Ireland el

landscapoed gardens and conveniently close .
to many tourist attractions including the ¥ | Select category I

excellent Marshall Couniry Driving Trail. Scarch
Dervaghroy House s ideal for that cosy "

break, with a traditional Irish log fire and '
friendly owners who do their best to make ’ . . .

your stay a memorable one. You can be %ﬁf&f’:&?;:“””w
assured of a friendly service and tha

warmest hospitality. Breakfast comprises a
varied menu to suit each individual taste,
including fruit, yoghurts, cereal and of
course the traditional and ever popular
Ulster fry, served with home-made bread,
honey, jam and marmalade. Pool and table
tennis, guest TV lounge (in both cottage and
house), toiletres supplies, electrdc blankets
and angling advice available. Kennoling
provided for pets. Collection from Omagh
bus station can be amanged {subject to
avaliability).

Booking sites

Amenities Contact

Cot Available Telephone: +44 (0)28 8075 7990
High Chair Available
Hair Dryer in Badrooms

Email: joyandersongbutviniernat com
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Offers

« Metasearch functionality for offers feeds from IHF, FI, NITB, Manor
House hotels, Culture and Heritage Ireland

* Incorporate Market Partnership programme

« Extranet facility under development for market offers and smaller
players




Choose your jocation [Silse 0 Site map * Contact us = FAQs

Aboutireland | Placestogo | Things to see and do Plan your visit | Accommodation Travel offers

Hotoffers | Holiday packages | Accommodation | Activities & attractions | Carhire | Travelonly

Home» Travel offerss
Search content

Travel offers

l Search

Focus listing using the following options > Search for..

1. Offer type 2. Optional keyword
I = Places to go

[ 3

== Click on the map to find cut
| | Show only hot offers

more about an area

Hot offers

Dublin Free night! 4 for the price of 3 Dublin Free night! 4 for the price of 3
Lorem Ipsum dolor sit amet, consectetur dolor Lorem Ipsum dolor sit amet, consectetur dolor
sit adipisicing elit. sed do eiusmod tempor sit adipisicing elit, sed do eiusmod tempor

Dublin Free night! 4 for the price of 3 Dublin Free night! 4 for the price of 3
Lorem ipsum dolor sit amet, consectetur dolor Lorem ipsum dolor sit amet, consectetur dolor
siter adipisicing elit, sed do eiusmod tempor siter adipisicing elit, sed do elusmod tempor

View all hot offers »
Explore larger map view )

Inspiration

Lorem Ipsum header - Lorem Ipsum header
consectelur dolor adipisicing Lerem ipsum dolor sit
elit, sed do elusmod tempor amet, consectetur dolor
coloret Lorem ipsum dalor sit adipisicing elit, sed do
adipisicing elit eiusmod elusmod tempor coloret
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Web 2.0
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Initiate a dialogue with your
consumer

http://www.youtube.com/watch?v=RZDXfBORd40Q



http://www.youtube.com/watch?v=RZDXfB0Rd4Q

=) discoverireland.com

Supplier involvement in UGC
Change in opinion if content added to Tripadvisor

Supplier responses fo

0,
consumer reviews 37%
Reviews from employees of o
suppliers 45%
Dedicated section for supplier
content i 33%
Supplier corrections to o
consumer reviews 46%
Official reviews from suppliers A 53%
M Negative Influence No Influence Positive Influence



Sian Up | My Account | History | Help | Login | Site: €

Videos Categories Channels Community L Upload

i Search | Google

Harvey's Point - AA 4 Star Hotel - Ireland Hotels Donegal

Try out the NEW (beta) version of this page!

Added: Junc 06, 2007
From: marcqys

Luxury 4 star country hotel situated .

(more)

0 Marcgys

\“ Category Travel & Poces Woman Gets
-
X

Q
P "}’ © ~
] Tags: hotels donecal icland 4 (morc) o fCar Just
i L S - in Time
; URL [htp/ /www.youtube.com/watchve=nMPAVSDch 02:19
e Embed|<obicct width«"425" height="350"> <param ns From: wyllty
- |
¥ Related More from this user Playlists v

Ny Showing 1-20 of 21 Seo Al Videos
Intro to Parties I:

Paddy's Green Shamrock ! The Dish on the
Shore -Gleanntéin Ghldls !
Gaothdobhalr '
04:46 :
n DamanNixon ‘
Views: 351
i @ s G —— <
— Ashford Castie Hotel, Cong,
Iraland
L0911 10 rase @ Saveto Favorites [-) Share Video 3£ Flagas 00:38&3 S s
00 a =R - : = T o figshingbisolighl :
¥% Add 10 Groups < | Post Video Inappropriate Views: 743 NME Vidoo: Tim
Burgess
Cedar Logge Hotel, Ireland porforms an
B ; ; 03:50 oxciusive
Views: 107 Comments: 0 Favorited: 0 times B cade s accoustic track
Views 03:03
Honors: 0 Links: ! s NMETV
: SkyCast.com - Star Wars v
Would you like to comment? Star Trek
Join YouTube for a free account, or Login if you are already a member. 92:_1,’ :
roa: sxyentenianment
Views: 762323

The Scagram
Quality Crown Hotel Buliding

Paddington, London 02:51



Home | Browse | Search | invite | Flilm | Mall | Biogs | Favourites | Forum | Groups | Events | Videos | Music | Comedy | Classifieds

MYSPACE MUSIC

& Last Login:
18/09/2007

VlewM;nFlulVldoos-‘;

Contacting The Sugar Club

i
i

Gy

MySpace URL:
hitpwww. myspace.comithesugarciub

The Sugar Club: General Info
Member Since 05092006

Directory | Search | Top Artists | Shows | Music Forums | Adist Signup

Jinx Lennon Stop G..

Turbo Tempo Waiting
Downloac :

& MYSPaCce.CoM (STANDALONEPLAYER)

Upcoming Shows (view all )

Choice Cuts Presents The
20:00 Headhunt Dublin, Dublin

DEAF and Choice Cuts Presents
20:00“.” D-Sty} Dublin, Dublin

20:00 The Rocky Horror Picture Show Dubiin, Dubin
20:00 The Tassel Club Dublin, Dublin




facebook

Profile edt Friends » Networks »

Travelzoo | Travel Deals

Inbox »

What's the deal with

TRAVEIZ0O?

The Travaelzoo Tap 20° 15 the definitive list of the

week's best travel deals, emailed to you every
Wednesday. Our team researches and tests
thousands of deals. Only the best make the list

Signing up s free and easy!

Top deals on this week's Top 20%;

1305 up  JetBlue Cuts Fares Hationwide; Book by Thne sday

JefBie Ab'eriys

$89  Las Vegas 4Diamond Hotel w435 Gift Centificate

MG Geant Las Vegss

$495.4599 Py Business Class to London (each way)

MAXet
69 4Diamond Dallas Hotel
Hyst Regency Dallas
549 Prague: 6 Nights & Al
Go-Lotsy. com

160 & up  Muge 1-Day Cruise Sale incl. $50-4200 Credit

Roya! Carbboan

Pobeare Oute: 10/1772007
"Tanes 8 fees may apply

Check out the entire Top 20 list!

i)

Sponsoced

TRAVEIZ00

Yiewe Discussion Board
Join this Group

[share [+]

Subscribe to the Top 20

We have local editions with travel
deats from arpund the world,
Click your flag 1o subscribe to
that region,

- - -
.
F—— Ay

Sweepstakes Countdown

20 TRIPS
20 WINNERS

Enter today for yoor chance

to win o Tep 20 trip. And tell your
Iriends so they cah antet tool
The swespstokes ends in

10DAYS

Travel Tips

[

I Late Bl 15 3 great time 10 chock
! out cities Uike London, Paris,

: Rome and Prague. Prices drop

y dramatically, attractions are loss
craowded and the weather is mild

M-

Show Tickets & Events



(_13 Compliment soundaslee
Helpful votes: 4/4. Did you find this review helpful? Yes No

=
Traveler rating: &': S 2.0 | R |
Chicago: City Suites Hotel: "Could be better"  CHECK RATES!

seessels, Nashvllle Mar 4, 2007

The rooms were very nice and roomy, but two things occurred during our My experience with this property
stay that makes my unhappy. They started changing the carpet inthe :,‘L‘l’)'r‘u‘;'rzngg.,

hallway at 8:30, which was not the bad thing the bad thing was that the !

manager would not apologize for it, instead she told us "“we picked the

room." The other thing was the heat had a mind of its own. We woke up @6:30 in the morning freezing one
morning and had to call the front-desk, to which they responded °I will check the boiler,” 30minutes later you
can hear it start to kick on.

Save this review
This review s the subjective opinion of a TripAdvisor member and not of TripAdvisor LLC.

(5 Compliment seessels
Helpful votes: 2/2. Did you find this review helpful? Yes N

Chicago: City Suites Hotel: Management response >
xsugargirlx, Concierge, Chicago, lllinois (Management representative) Apr 2, (M
2007

On behalf of the City Suites and Neighborhood Inns of Chicago | would like to give you our sincerest
apology. | believe what the manager was trying to relay was that you were given a choice of location and
room type when you checked in because you had a free upgrade as well. However, there were no
warnings of the carpet being changed that morning and for that we are truely sorry.

This response is the subjective opinion of the management representative and not of TripAdvisor LLC.

=
Traveler rating: 42 . | - " CHECK RATES!



E TheCompany « TheHotels =« TheRestaurants « TheSpas = Rates & Offers +« Meeting & Events = Weddings <« Travel Trade

Check Availability

BROWN'S HOTEL

LONDON
Deaparture
Home | 22 jw| ot 2007
Rooms & Suites Google Map Guests per roam
1 BN

Offers & Packages
Dining

Health & Fitness AR . . e ——— :
Meetings & Events \ irk Satellite Hybrid " Leisure W

Weddings

Maps & Directions

Maodify a reservation

London Concierge Location & Contacts

Guest Comments

Press & Media

72

peak to Hotel
Christmas
170th Anniversary Brochures
Newsletter

Gift Store

Photographs

Site Map | Copyright | Privacy Palicy | Terms and Conditions Careers Travel Trade Copyricht £ 200 he'Rocco Farts Co
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eMarketing Checklist

Tourism Ireland
v" Ensure your records with the tourist board are up to date

v Expl(?_re expanding your presence by seeding your offers on one of the approved offer
suppliers

v' Talk to our overseas staff today about partnership opportunities

On the web

v' Have a long term and short term SEM and SEO strategy

v' Ensure you have a video of your enterprise and upload it onto the web

v" Blog online, if you can, to show off your expertise

v Mdor_litor your brand online in discussions rooms and use your right to reply e.g. trip
advisor

v' Explore free mapping software for your site, get located with free google mapping
software or similar

v" Update and upload more pictures of your property

v" Use your metrics to know how visitors find you and what they do when they arrive

v"Increase your tourism network online, get networked, get incoming links

v' Take chance, try something new, copy the trends, explore social media



Tourism lreland
eMarketing Activities
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Super Regions Campaign - France

Partez en quéte des trésors..

Déecouvrez les merveilles ...

.‘_)
n f

™Hande

-
»’

< |
>

A chacun son [rlande

3 Atcwmeri yur wismds tOu tuw.
.

Decou

D1 nlm:

A chacun so

4

-

Découvrez

A chacun son Irlande

Adacouvrlr sur irlande-taurisme fr

AT

A chacun son [rlande

A découvrir sur ifdande tourlime fy

rez

v yours dir
’ lande

Découvrez

WOLHEE NOB (a0 o |OLr ¢
Irlande du Nord

'Allh'(

Clle e G

Déecouvrez

e Sud de I'lfande




&
A chacun son Irlande

adécouvrir sur irlande-tourisme fr

voir cle toutes les couleurs...

ande vous en fera

Le Sud de I'lrl

Les incontournables de cette région
Les Villes Viking
Cork d'Est en Ouest
Artisanat, Gastronomie et Loisirs

L'héritage médidval
Les péninsules du Kerry

TOUl Savosr sur Lire les 1émoignages Commandor Swscring Recommande ols directs quotidiens
I'idande ca voyageurs une brochure A |2 newvsletior ce site a un aml » partout en France

Le Sud de I'irlande vous en
fera voir de toutes les
couleurs !

3 CheZ vOus
‘drriar 5 52 vilsges
MENS0NS ¢ f.cv‘ )X
I-:‘LF. QuA ies ento
£ plapes de sab

ordees de chinos

VICTE

N ansanat wigue et
astronomio raffinée ssuront vous

548

phis sur 2 Sud de Nedande

avec Ryarar vout 5% Uu
B traversee an e
depas Charbourg. ou ve
Cherbourg ou Ro
En-sayor pi

Offres de séjours

1



Guardian VVodcasts

verirelan

d.co

m



]rc[g%)d

Andrew Maxwell's
Ieish Tales

Watch Belfast video

Watch Derry/
Londonderry video

Watch Dublin video

Watch Cork video

Watch Shannon and
Kerry video

Watch Galway video

Share your
experiences

User gallery

Competition

Discover Ireland

Latest travel
offers and doals

More 10 see and
do in lredand

More places to
RO in lrefand

Touring Ireland by car

Follow comedian Andrew Maxwell on a personal tour as he discovers Ireland in a
series of six short films.

In the last film, Andrew visits Galway and the surrounding area. He picks his way
over the unusual landscape phenomenon of the Burren and takes to the waves
with a surf lesson at Lahinch beach. He then eats oysters with a former oyster
opening world champion and stares danger in the face by looking over the chiffs
at Dan Aengus on Inishmore.

Watch the Galway film now, then take a look at our Belfast, Dublin, Derry, Cork
and Shannon and Kerry films.

. =

| W |-

This presentation requires Flash 8, Click here to download it for free.

Subscribe to the video podcast feed now

Follow all Andrew Maxwell's Irish Tales
There are six exclusive fiims following Andrew’s journey around Irefand. Check out
the Belfast, Dublin, Derry, Cork and Shannon and Kerry fims below.

Take a tnp to Belfast with Andrew Maoweli

In his Belfast film, Andrew explores the history, culture
and famous nightlife of this increasingly affluent city. He
also takes in the atmospheric Giant's Causeway and some
beautiful coastline

Watch now
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Chambres d'hdtes

aerlingusacom

Compagnie Aérlenne

A TRAVERS L"IRLANDE.

REPONDEZ CORRECTEMENT
AUX QUESTIONS ET WOWS

h GAGNEREZ PEUT-ETRE L'UN DES

& VOYAGES D'1 SERMAINE
EN IRLANDE.

Pour participer a ce jeu,
merci de remplir les champs
ci-dessous :

Souhaitez-vous recevoir
la newsletter mensuelle
du Tourisme Irlandais 7

{Joui ) non

Dotations Réglement
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JUSTJTIOME/0DaIoNZOPe/INSIanced/vaijrapo
sit
Vincent Osinga vpo zegt
dat 1s de folder
Vincent Osinga vpo zeqgt
iK stuur je net de direclory op
M Vincent Osinga vpo nodigt je uit om Rally
ireland Game te starten. Wil je de uitnodiging
Accepteren (Alt-C) of Weigeren (Alt+D)?

& Je hebt de utnodiging om Rally reland
[ Game e starlen geaccepleerd

Vincent Osinga vpo zegt (16:51)
welke wil je doen?

Hans-Peter zagt (16:52).

Welke is de beste track?
VincemtOsinga vpo zegt (1652)

ik denk dat enniskillen er wel mooi uitziet

| Hans-Peterzegt (16:52);
, 0K

Seavasiie

Laatste bericht ontvangen om 16:52 op 18-10-2007.

GRATIS Palm Treo 500v + 1 maand Gratis Internet en E-mail
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Your very own Ireland

Discover it at discoverirelandcom

Your \'Ie.r‘y' Own Ireland
Podcast contest

Nt

Bob Aldrich

ENIESZ0095] PODCAST | BIOGRAPHY | ITINERARY =
Click on the map points to skip to a chapter
\ \ o L Y R
A y . Causew:
A Goust |
', ¢ —
e :,}-
s &,
I ’ " " M . 8.Amb mp3 09:11/700:05
-
cn.u-uhnl s 4 w | CHANGE PODCAST .
DUBLIN - BELFAST i ¢
o "™
Podcast winner Bob Aldrich travels from Dublin to Belfast SR L@ dmnh

as he begins his podcast journey in Ireland MORE INFO » Belfast
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