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Email is the digital backbone
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Ten years on é

Users ïlots of them!

Å 2.5 billion permission email messages sent every day 

Å 1.3 billion net users worldwide by the end of 2007

Å 90% say email is their no. 1 internet activity

Å Search for information is no. 2  (77%)

Å 80% of all web users visit a search engine daily to find 
information
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Ten years on é

In control of the inb ox

Å Most users have at least 3 email addresses

Å They decide what matters ïin 2 seconds

Å Itôs spam if they say it is! 

Å 79% hit the "report spam" button when they don't know who 
the sender is.

Å Anytime, any place, any format

Eye popping fact:

Email ROI is 927% better than banner ads, 282% better than paid search 
(Shop.org)
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Ten Essentials

�9Itôs about RELATIONSHIPS not campaigns

�9Itôs about THEM not you

�9QUALITY vs. Quantity

�9NURTURE donôt numb

�9GIVE more then you ask for

�9RESPECT the permission you have

�9DATA is your gold dust

�9LESS is the new more

�9Make it EASY

�9Be RELEVANT, TIMELY and TARGETED


