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Email is the digital backbone
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Ten years on …

Users – lots of them!

• 2.5 billion permission email messages sent every day 

• 1.3 billion net users worldwide by the end of 2007

• 90% say email is their no. 1 internet activity

• Search for information is no. 2  (77%)

• 80% of all web users visit a search engine daily to find 
information
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Ten years on …

In control of the inbox

• Most users have at least 3 email addresses

• They decide what matters – in 2 seconds

• It’s spam if they say it is! 

• 79% hit the "report spam" button when they don't know who 
the sender is.

• Anytime, any place, any format

Eye popping fact:

Email ROI is 927% better than banner ads, 282% better than paid search 
(Shop.org)
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Ten Essentials

 It’s about RELATIONSHIPS not campaigns

 It’s about THEM not you

QUALITY vs. Quantity

NURTURE don’t numb

GIVE more then you ask for

RESPECT the permission you have

DATA is your gold dust

LESS is the new more

Make it EASY

Be RELEVANT, TIMELY and TARGETED
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Clear goals are the first step for success

• Sales

• Drive traffic to website

• Market Research

• Build Loyalty/Relationships

• Expertise/Branding

• Long Sales Cycle
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Life cycle of products and services
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More relevance = better results
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Inside your email

• Above the fold

• Images 

• Scannable

• 5-7 articles

• 25 word synopsis

• 500-800 word articles

• Call to action
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Inside your email

• Lifestyle stories

• User generated content (UGC) 

• Themes

• Location/region branding

• Announcements, events

• Offers, registration forms

• Experts, case studies

• News, tips, useful links
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Your database is the core of your success

• The better the data the more segmented and personalised 

your mailings can be. 

ANY segmentation increases clicks by 70%
MarketingSherpa
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Build your list

• Prominent sign-up

• Gather at reception

• Signature file

• Offline and online advertising

• Forward to a friend

• Events and trade shows

• Search Engine Optimisation

• SEO - Your newsletter online!
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Let the subscriber drive
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You can’t manage what you don’t measure
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Thank you

The Business of Email newsletter

www.businessofemail.com

Try Newsweaver FREE for 30 days

www.newsweaver.ie

Business Development Team

1 890 923 211


