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You've arrived. ==
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Check out our top small ship cruise vacation picks.
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US Podcast Audience, 2007-2012 (millions)

Total podcast Active podcast

audience* audience**
20007 183 b
2008 28.0 1000
2009 i\.0 14.0
2010 47.0 17.5
20M 4.0 21.5
2012 G0 25.0

Mate: from amy location, Sindivdua’s who have ever downloaded &
podcast; THindividuals who dowriload an auerage of one oF morg
podcastisl per wesk

Source: eMarketer, Januany 2008

091155 witiw efMarieter com
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/= http:/ /www.orbitzandgo.com;tlc/mobile.html - Windows Internet Explorer

Ei http: i v, orbitzandgo . com/ticfmaobile., bl

—

@iﬁ Mobile Access

See how easy it is to connect
to your Orbitz travel info & more.

VIEW DEMO »

\ Pre-Trip E-mail

_; , 1J_!itatzl sample alert

sentto your phone.

L 1 ] |
d
TRYIT! P

| Meet the People
8 Behind 0rhitzTLC

OrhitzTLC Alerts OrbitzTLC Mobile Access Insider Podcasts

Sponsored by: |

OrbitzTLC Mobile Access @

The power of Orbitz in the palm of your hand.

With Mohile Access, you'll have moare flexikility to reach in to Orbitz and connect to your
travel information whenever you need to - directly from your PDA or cell phone.

Just access mobile.orbitz.com from any Web-enabled maobile device supported by
any carrier, and you can view your itinerary, check your flight status and see hotel
availability - anywhere, anytime.

With Mobile Access you can:
® Retrieve your travel itinerary in My Trips

@ Checkyour flight status
@ See hotel deals & availabilty for same-day travel in select markets
@ Contact customer senvice

Have a question about Mohile Access?
Click here to view Fregquently Asked Questions

[ [T B[ [Jemremet

Unrivalled Post
Transaction Support

Flight delays and
cancellations

Airport conditions and
closures

Gate changes and
baggage claim info

Stormy weather and
potential delays

Street closures for
major events

Transportation strikes
and your alternatives
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Lufthansa and American Airlines were among the first
airlines to introduce inflight internet

Lufthansa is working with T-Mobile to introduce wifi to its
planes and will also offer text messaging, e-mail and data
access for cell phones, but not phone calls.
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* Leading Online Resources of Customer Care

$ Experience Information Among US Internet Users®*,
February-March 2008 (average score on 0-5 scale)

search engines 379

°
x
+
+

J Online rating systems 1.69

$ Discussion forums 3.52

Blogs

&
B

Company Websites in

°
+H

Government/consumer advocacy sites

H
*
I
&
I
£

social networking sites

y # Rss

2.35
YouTube 2.14

Microblogging sites 2.09

Note: “when considening purchase of products and senices
° % #% Source; 5ociely for New Communications Research, "Explorning the Link
# H # Between Customer Care and Brand Reputation in the Age of Social Media®

Commissianed DE Nugnce Commumcelions, &rﬁfzﬁ. 2008

490 v eMarketer.com
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Us Affluent* Adult Intermet Users Who Participate in

Online Social Networks, 2007 & 2008 (% of
respondents)

2007 2%

Hn::rhtlllg!: N=B05; *average incame of 5287,000 and average nel worth of 2.1
mitlion

Source; Luxury institute, "The Wealthy and Web 2.0" as cited in press
refease, March 10, 2008

aea20% wrneiMarketer com
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Wild Galapagos

Majestic landscapes and
extraordinary wildlife:
discover the Galapagos
Islands.

Special offers

2 for 11in France
Book a barge cruise in enchanting France for
October and twa can travel for the price of one.

Seven day Danube cruise

Cruise into Vienna, Budapest and many more
Danube highlights aboard the MV Casanova.

Cruise Bora Bora and save 10%
Enjoy the delights of French Polynesia and save
10% on this spectacular seven day cruise.

Danube

Islands Canada River cruises Philippines

Croatia Scotland

Top destinations

» United States » Galapagos Islands

» Greece ¥ Australia

» France » Germany

* Chile + French Polynesia
» Canada » Hungary

» Egypt + Croatia

» Antarctica » Croatia

» Fiji

Recommendations

Canal barging MNorway Egypt Thailand Coastal cruises Netherlands
France Fij
cruises B yachts FrenchPolynesia River cruises Hungary Australia  Palau

Check out our top small ship cruise vacation picks.

Greece Galapagos
Uss  Expedition
Coastal cruises

Canal barging Bahamas

Germany

Be the first to know

For all the latest news
and special offers, sign
up to the eWaterways
newsletter.

Member benefits

« Give your ship a homepage
» Live chat with travel counsellers

« Fleet positon maps.
« Captains port reviews.

 READ MORE

La Belle Vue

Find out more

e\Waterways
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Facel:uucuko Google & StumbleUpon '@ M}rSpaceE

.

Facebook @) Google G StumbleUpon @ MySpace £ Live

tus | Media | Legal | Terms and conditions | 5i

&

k | Group booking | Affil

| Partners
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Reuse and
extension
(mashups, widgets,
Chat, add-ons, etc.)

Partners &
Customers
>
Suppliers 9
G.'
Py
g S Inventory &
=
= Controlled
@ Content
® Contributions
(0] .
= = Consumption
3 8
® Controlled
Content
Contributions
Continuous

refinement

Communities

Web 2.0 App

Back Office

Infrastructure
_ Open control
Products Services
User Controlled / NN

Influenced Elements

Product features

User data and contributions

Customer community and support

Supplier community and support
Marketing and advertising ‘ ~
User feedback (Ratings, Rankings,
Reviews, Comments

| Company

KEY OUTCOME
Control over
increasing mass
of data which is

Worldwaterways
Controlled Elements

IT participation Architecture

« Governance & Constraints difficult to
+ Monetization & Revenue sharing recreate
(“collective
I intelligence”)
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Sign in a Hong Kong supermarket:

“For your convenience,
we recommend courteous,
efficient self-service”
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