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Optirnising The Guinness
Storehouse Presence Online

From Searching to Being Searched!
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Introcluction

A How Digital Marketing has become a leading factor in
the Guinness Storehouse Marketing Mix.

A What Guinness Storehouse wanted Digital Marketing to
achieve.

A How Search Engine Marketing has delivered the results
we were looking for.

AHow we have adapted to the
from a global information provider to a powerful
socialisation platform.
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A 70% of Guinness Storehouse visitors booked their

holiday through the Internet.

A 80% of Guinness Storehouse visitors researched their
holiday through Search Engines.

A Yet we only spent 5% on our Digital Marketing



