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Optirnising The Guinness
Storehouse Presence Online

From Searching to Being Searched!
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Introcluction

A How Digital Marketing has become a leading factor in
the Guinness Storehouse Marketing Mix.

A What Guinness Storehouse wanted Digital Marketing to
achieve.

A How Search Engine Marketing has delivered the results
we were looking for.

AHow we have adapted to the
from a global information provider to a powerful
socialisation platform.
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A 70% of Guinness Storehouse visitors booked their

holiday through the Internet.

A 80% of Guinness Storehouse visitors researched their
holiday through Search Engines.

A Yet we only spent 5% on our Digital Marketing
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The Wish List

What did we ask Digital
Marketing to achieve for us?
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To intercept the maximum
number of potential visitors
while they are planning their
holidays to Dublin and
persuade them to visit the
Guinness Storehouse.
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To maximise brand contacts
and capitalise on existing,

strong brand recognition. B | Lovely day for a
GUINNESS !

A\

GOOD THINGS COME TO THOSE WHO WAIT.
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The Wish List

To sell the maximum
guantity of tickets
online.
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The Wish List

To address a babel of
languages and
cultural diversities.
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The Results
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1 out of every 4
Guinness Storehouse visitors
visit the website prior to their visit.
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Unique Site Visitors
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' Online Ticket Sales
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Ticket Sale Conversion Rates
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[1Conversion
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How was this achieved?
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Digital Strategy 2005 - 07

Virtual Reallty

Physical Reality
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Organic

Search Listings

Pay Per Click
Content Network
Advertising
Key
Partnerships
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Website Development
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Websiie Development

We wanted the website to:

1. Be a virtual match of authenticity and heritage
comparable to the Storehouse itself.

2. Engage through entertainment
3. Inform through content

4. Convert virtual visitors to physical visitors
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A Virtual Match of Authenticity and Heritage

A

i,v-r-GUINNEss

Website Strengths : s[ﬂ'ﬂ}!ﬁﬂ

R,

I Fast Upload Welcome to the Home of GUINNESS®

i Blink Effect '

I Real Estate Division

I Call to action / Engagement
I Choice of colour palette

I Alignment with Guinness
Storehouse identity

I Multi Language Options
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Engage through Entertainment

A Afully interactive Virtual Tour
was built to give visitors the
Storehouse experience in the
online environment.

A The Virtual Tour demonstrates

the warm, welcoming - e e e |
atmosphere that awaits visitors ' e
to the Storehouse, while = S posmmananny AT I

offering immersive brand P N S e
engagement. =i .

www.Guinness-Storehouse.com



http://www.guinness-storehouse.com/virtualTour/index.html
http://www.guinness-storehouse.com/virtualTour/index.html
http://www.guinness-storehouse.com/virtualTour/index.html
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Informing through C

A History Channel: A~ RS
Demonstrates the immense \} g‘fﬂ‘ﬁﬁ%“ﬁ
scale and proud history of ’x’_f 8
the Guinness brand. i o e s s e o o s T

ne—.

A 06Ask The Archi\
delving into history.
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to Bookers
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convert Looker

A 10% OFF when you book A FREE Multi Lingual podcast
online AND skip the queue Guide to the City and The
Storehouse

BOOK TICKETS ONLIME NOW
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Search Engine Optirnisation

Build your website with SEO at iis core!
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Organic Optimisation was not an
afterthought in site build.

Optimising the website for the search
engines was at the heart of our IT
architecture from day one.
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Search Engine Optirmisa
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@ rratane Q awviacn @ rrorcoie @ casaed

GUIN‘JESS
.

A English language pages for STOREHOUSE
Ol rish Touri smo :
Brandd key phr a

Welcome to the Home of GUINNESSE

A We created language specific
local market pages.

A Delivered higher rankings on
local market search engines.
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A Title Tags, ALT tags (for images) and Meta Data were developed for each
page, e.g. the homepage was centred around brand phrases while the
Al nsi deo page focused on Dublin tourist

/2 Dublin towrism, Dublin bokiday, places to visk in Dublin — GUINNESS STOREHDUSES - Windows Internet Explorer
Web nages Groups MNews Scholar more s
( ,L)‘ [(glc [t o wstt n dublir Search
L SAdrC @ the web © pages fram kreland

Dublin City Bus Tour

GU'NVESS ..‘; - DublinSightsaning is Visit A The Dublin Sitas In A Day 20% Discount When You Book Onling
STOHEHU']&;’ o / ‘ Re aces To Vusn In Dublun

H»"’.,——

see pla

heap Dublin Hote
laces to Visit Dublin
ums and Gallenes

A Programmed using CSS i makes the site friendly to the search engines
when it comes to indexing.
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rrom aTechnicabPerspective:..

A There is no dark science or black art to search engine optimisation,
i t6s simply good planning and foll ow
laid out by the engines themselves.

A Although fdblack hato SEO techniques
fortheshort-t er m, 1t 0s | i kteelrym tyhoautd liln bteh ep el
and thrown out of the search engine index.

A Our advice? Follow the rules and don
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Linking

A manual link acquisition strategy
was developed as part of the
overall organic strategy.

Why? Relevant, quality third party

links act as a vote of confidence
frompeersi boosti ng
organic ranking in the search
engines.

Research was conducted around
a hub of Irish tourism and travel
sites, which we then contacted
through phone and email.

Through a combination of manual
and non-request linking, the
Storehouse now has over 11,050
links from third party sites!

a

Guinnes:
heart of

Guinness Storehouse:

Located in the St. James's Gate Brewery, the Guinness Storehouse is Ireland’s Mo. 1

international visitor attraction! hitp vww.guinness-storehouse.co

websiteos

| t 6s key t hat
strategy is also part of your
linking strategy T make sure
that the anchor text around the
link is optimised with your
chosen keywords!
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- 0 Live Ssarch AAED conterasce Macivry
Web Images Groups MNaws
B i B et

CO( )8[0 [places 1o wstt i dublin : ~ = v s -

Search & the web © pages from kb

dublin confuresce tacility

Dubiin Conference i confeceinde facility, confesence

Web
wlerence focility o t3 Dublin coderencn

Dublin City Bus Tour T : e Dubln ¢
DublinSightsaaing i Visit Al The Dublin Sites iIn A Day 20% Discount When You Bock Onling? 1 1 of Duhilin

mended Places To Visit In Dublin

There s much more to do and see hgwever = Dublin and thiz £ 1 0 . Yl anlere
bor conference  Dublin

see places to visit before lexve 7 v

i-P)
I Qréy drem Lrwwndt
Cheap Dublin Hotel . Things t¢  we
Places to Visit Dublin Pubs & Chat -
Museums and Galleries. Thaatreand "0 o b conterence Ouhlin
Hobday Dublin Dublin

Haliday 1no Dublin né a ” »
¢ t Dublin 4 + Dulifin t F e Dulilin

Dublin tourism. Dublin holida)
Visit tha Guinna nouse in Du
of the places to visit in Dublin No

Z stubin, 3¢ : & holiday
dutilin holday | dubdin fr
Hobday 1hane I Dulslin . Dublie oliday
Holiday +
fidny in
Weal) ¥mages Vidac ocal | Shopping  more »

-H

Dubfin DubSn holiday Dulaling i:m'mc:: storehouse

O Dubslin. 8 = 1he

Web |mages Groups HNews Scholar more »
) ) Gumness Storohouso Dublir
| Search | om - Visit the Guinness Storehouse m Dublin and savw 10% by

how t t to the storeh
GO{ )gle || ow to get to the storehouse L'UW”\'

Search: & theweb ¢ pages from Ireland
Guinness Storehouse
Skip the Ine. Book Lckets to the Guinness Storehouse in Dublin

Web

places to visit in Dublin, Dublin tourism, Dublin tourist ... GUINNESS © 9 TORE innes
On a fine day the best way to get to GUINNESS STOREHOUSE® from the city centre is on _(’f’."'_‘f%.%5‘32922,'1;‘93;[""0”S’E’M?“"
foot. From Dame Street (outside Trinity College), keep Stralght ahead J"c"‘;‘"‘l'_: M ”,.:',‘ ey T
www.guinness-storehouse com/getting_there_htm - 26k - | MNote tl
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Pay Per Click Search

How much should | invest?
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PPC Listings

A We adopted a broad keyword
strategy to deliver maximum search
media impressions.

A However, we found this to be at odds
with our direct response strategy e.g.

ticket sales. ' /1 \

MEDIA
TICKET

A Striking a happy medium: IMPRESSIONS

SALES

I Delivering the maximum media
Impressions while maintaining high
ticket conversion % and ROI.
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Multi Lingual Approach to PPC

The Guinness Storehouse A Dublin pour le weekend
o PR ‘“;\_)Z Wisiting Dublin from the UK? Visit — D - |
- ==L the Home of Guinness. Book Mow! g ‘Jl:ﬁltez le I:rerl_:eau d'? G"”””EES'
www.Guinness-Storehouse.com Réservez en ligne - économisez 10%

NORTH {/ {/’ o 2 y oA WWWW ElLIiI'II'IESS-StDFEhDLISE com

Dublin Tounst Aftraction Invacanza a Dublino?
¢ Save 10% by booking online

o : |73 In visita a Dublino dall'ltalia?
Visit thg Guinness Elhrewer'_-,r Cublin! 4 Visitate |a Birreria Guinness!
- W - 4
i § | WWW.guinness storehouse_com g . wny guinness-storehouse com

: s \ q., (‘
¢Vacaciones en Dublin? | NEE
ZIr a Dublin desde Espafia? Dublinbesuch?
Visita al hogar de la Guinness Dublin-Anreise aus Deutschland?
www_guinness-storehouse.com Besuchen Sie Guinness in Irland!
www_guinness-storehouse.com

The Guinness Starehouse
Wisiting from the USA? Visit

Dublins number one attraction!
www_Guinness-Storehouse.com

|
3 Visiting Ireland? /
Wisit The Guinness Brewery Dublin!

Book Tickets Online and Save 10%
www . Guinness-Storehouse.com
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Vieb  Hilder Dlews Maps'

GOt )gle fackin

Suthe © Das'Web € Seiten aul Deuts

Web rgebrisse 1+ 10 yon ungefshr 74.100.000 fir dublin (0,17 £

Dublin - Wikipedia
Dublin ['dabis b Hauptstadt und grofite Stace der Republik Ifand . Der ivsche Name ist -
Baile Atha ¢ i : %¥i3] oder ['b¥a : 'kt i Aktivitaten in Dublin?
a ¢ Basuchan Sie Guinness in Dublin
Mit Oaine-Buchung 10 % sparen

Weh |n o News Mogs

Google &=

Carca

Dublin
Besuchen Sie Dublin?
Web beultaty 1 - 20 su cwca 71,500,000 per dublin (0,1 Hotelpreise & -kntiken vergleichen

© pagine in Rakano

Suggenmaento. Leecd nzalall soio o ltaliang. Fuoe 5pac

faub inlrdand
Dublin Tounsm cial iformation Dublin ——
o Dubbm te ‘r"n ?&ri:lvvv.vs o e G & mvguidersland, dar Re
‘ g tor D lredand L cHom m »

6 12 the o pontal for Dublia. ¥eland We o o Accammodanon
Ans & Cubure, Bunine Chidomre Erdsrarment

Dublin -

1 located near

0T
Dublin nteena ¥ lands pant and 1s ocated n the captal of keland
Soblin arzan Bons g y ch P 3 1. 10 de spraxmadamants 3. 4000.000 de dabdin (0,10

TESTNAOUS UET oo

Dublin
a 3 Dublin ¢ B9€ 18528

neludas Resens Onfing Ahora!

Dublin
opuentos v las dnaas
Dublin - Wikipedia & enciciopeda kbre @ bao coste a tu disposcion
Dublin (en ifandes B Atha Cliath) e3 la capttal y la caadad mas grande de la Republica
de klanda utecada cecca ) de la costa este de ..

2 Dutlin desde Espafia?
Vaita al bogar de &3 Guime

|¢Vacacion=s en Dublin?
,“
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Content Network Advertising

How do | drive brand contacis?
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Maxirmising Brand Contacts

i TravelGatde Dbl Trwvel Gotdelwland Nl Frafon

A Using the Google AdSense Network we o b
placed our search advertising on a global
netvI\(/jork of tourism sites throughout the
world.

A 8 million in 1t month!! i This was too broad
to attract target audience.

A We reduced this by controlling our keyword

strategy DUBLIN TRAVEL GUIDE

i Our advertising now appears on key pages Oublin Travet Gulde
that reference Ireland, Dublin, Irish Tourism, :
Attractions, Guinness etc.

A We now deliver 1.5 million impressions per
month.

A Again we have found the need to cut a fine
balance between our PPC listings and
Content Network listings. T — e st e




) GUINNESS

N m—

Our Language Strateqgy
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Nationaatiase Breakaown of
Stocencose visitors 2006

300000

B UK (-1%)
USA (+5%)

| ltaly (+30%)

B Roi (+2%)
Australia (-7%)

® Germany (+21%)
Spain (+59%)

M France (+43%)
Scandinavia (+56%)
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150000
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Language Strateqy

A Prior to 2006 site was 100%
Anglophone:

A Multi Language site x 5
A Site Optimised for Search x 5

A Multi Language PPC x 5




GUINNESS
STOREHOUSE.

T'ne

Physical Visitors

A Physical Visitors:

I UK: 33%
T USA: 19% ROE : 30% -

I ROE: 30%

A Website Visitors:
| 26% from USA Website Visitors
T 22% from UK

. 0
I 41% from ROE ROE : 41% ‘

This 41% of site visitors has been created
solely as a result of our multi lingual strategy

Source: Webtrends Aug/ Sept 07
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Key Partnerships

A commoncause..Cc a U s e e
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Key Partnersnips

A RED C research done within Guinness
Storehouse demonstrated that 24% of T
our visitors had visited

and 23%
visited prior to
their arrival.

A To capitalise on this touchpoint we
have developed a key partnership with
(banner and
podcast)

A We use this as a key touchpoint to
intercept potential visitors.

# % Failte Ireland
-

A We are also feature on Tourism _ |
|l relandds online brochures in I|Italy,
Germany and Spain.


http://www.discoverireland.ie/
http://www.visitdublin.com/
http://www.visitdublin.com/
http://www.cybercom1.com/GuinnessStorehouse/banners_2007/VisitDublin_InSitu/GSH_120x600_InSitu.html
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http://www.cybercom1.com/GuinnessStorehouse/banners_2007/VisitDublin_InSitu/GSH_120x600_InSitu.html

