








Sources of Information/Inspiration

Advice from friends, relatives or colleagues (63%) is the number 28
one source of inspiration for Nordic holidaymakers when choosing

the island as a holiday destination. The Internet is the second most

important inspiration source but rises to the number one spot as an

information source when planning their holiday - in 2006 83% of

Nordic holidaymakers used the Internet to help plan their holiday.

Guidebooks are still an important source for planning and 60% used

a guidebook in 2006.

Choosing

42

12

Planning

Advice from friend, relative or business associate 39

The Internet

Guide Books 60

20 lIrish Tourist Board literature 27
17 | Films or movies 0o
17 Promotional literature on Ireland 19
16 Travel Programme on TV/Rradio 5

14 Advertising for Ireland 5

Travel Agent 17

The full Nordic report contains over 100 pages of invaluable information.
Everything you need to know about Nordic visitors to the island of Ireland and how to

avail of promotional opportunities with Tourism Ireland in the market place.

Contents of the full Nordic r

Country Pro le:
Background information on the
Nordic countries.

The Nordic market to the island

of Ireland:
Detailed breakdown including the size of
the market and the pro le, motivations and

attitudes of holidaymakers visiting the island.

Sightseers and Culture
Seekers:

As Tourism Ireland’s key target segment in
2007 this gives an overview of who they are
and what messages motivate them.

Tourism Ireland Activities:
Lists all advertising and promotional
activity in the market along with
cooperative opportunities.
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rt can be downloaded at www.tourismireland.com

Nordic travel pro le:

Statistical information illustrated by charts
including size of market and pro le of
general outbound holidaymaker.

Trade Structure:

How the trade operate on our

behalf in the market place.

Tourism Ireland Contacts:

Details of who's who in the Nordic of ce.

Market Pro les are also available for Great Britain, USA, France, Germany, Italy, Canada, Australia, Spain and the Netherlands.

Tourism Ireland

Marketing the island of Ireland overseas

Strategy Development & Insights
5th Floor, Bishop’s Square,
Redmond’s Hill,

Dublin 2, Ireland.

Tel: +353 1 476 3400
Fax: +353 1 476 3666

E-mail: research@tourismireland.com
Web: www.tourismireland.com

Nordic Of ce

Tourism Ireland

Nyhavn 16, 3 sal,
DK-1051 Copenhagen K,
Denmark.

Tel: +45 33 1580 45
Fax: +45 33 32 44 01

Web: www.discoverireland.com
Email: info.nordic@tourismireland.com
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