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+7.4%
(CSO, Jan ςSept 2011)

2011 Performance  

Facebook 
72,211

Web visits 
2,038,889

Twitter 
1,752

EAV 

ϵ127m 
YTD



2011 Key Highlights  

Return to 
ITV & year 
round TV 
presence

St 
tŀǘǊƛŎƪΩǎ 
Activity

EAV

ϵ5m

The 
Royal 
visit

Extensive 
Consumer 

Engagement 
Campaigns

Extensive 
co-op 

activity



GB Objectives 2012 

Ç Grow total visitor numbers from GB 
to the Island of Ireland +5%

Ç Maintain competitive 
interest in GB

Ç Grow total promotable visitors
to IOI by 6%

Ç Increase the number of TI 
opportunities for the Industry and 
Trade +15%



Targeting 

Culture 
Breakers

Golfers

Promotable 
Business

Soft
Adventurers

Scenic 
Relaxers


