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Value of Overseas Tourism: Importance of US market

Number one source market by revenue

73%+ are holidaymakers

Long stay, high spend

Consumer premium products and experiences

Travel to the regions



Value of Overseas Tourism: State of the Season and 2024 Outlook

Strong recovery in 2023; consumer demand for 2024 remains robust

Premium market resilience

Competitiveness and inflation – impacting mid-market and group travel segments

Consumers spending more and staying longer

Consumers prioritising expenditure on travel

Booking windows returned to pre-Covid levels



+108%18 US 
Gateways

NEW FOR 2024
Minneapolis (MSP) – DUB

Denver (DEN) – DUB
New York (JFK) – SNN

JetBlue:
Boston (BOS) – DUB

New York (JFK) – DUB
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Jan-Mar PGA Show

Fill your heart with Ireland campaign – TV and 
digital (burst 1)

Sales Mission – Western USA

St Patrick’s Day promotions

Apr-Jun Sales Mission – East/Mid-West USA

Proud Experiences, Los Angeles

ATTA AdventureElevate

Golf campaign

Jul-Sep GTM West and GTM

Virtuoso Travel Week

ILTM North America

Aer Lingus College Football Classic / ESPN 
College GameDay

Fill your heart with Ireland campaign – TV 
and digital (burst 2)

Oct-Dec ‘Home of Halloween’ activity

Luxury Summit

All year ‘Always on’ digital and social media activity

Trade webinars

Media and influencer visits

Press releases

Consumer and trade ezines



Inspiring Visitors



Inspiring Visitors – Advertising

• FYHWI TV and digital in key DMAs and 
gateways – building on strong Dec/Jan 
kickstart campaign 

• ‘Always on’ digital and social activity

• Custom content partnerships’ key themes: 
sustainability, off-season, regions, diversity

• St Patrick’s Day integrated programme
FYHWI TV and CTV 

‘Always on’ digital and social
Custom content partnerships

333M
opportunities 

to see

https://sponsored.foodandwine.com/premium/irelands-gin-revival-is-yet-another-reason-to-visit-the-emerald-isle-tourism-ireland-2023


Inspiring Visitors – Brand Partnerships
• Targeted brand partnerships to 

reach our  CC+ audience in new 
ways

• Aer Lingus College 
Football Classic – ESPN 
GameDay show LIVE from Dublin

• Irish Arts Center partnership

ESPN GameDay live from Dublin

Irish Arts Center Partnership

Reaching CC+ audience in new ways   



Inspiring Visitors – Publicity

• Top tier 
broadcasts:   PBS, NBC, 
ABC, CBS

• Satellite media tours – 
SPD and Halloween

• Year-long programme of 
media/influencer trips: 
sustainability, off-
season, outdoor 
activities, luxury

• LGBTQIA – The Outing, 
partnership with San 
Francisco Pride

• Screen Tourism – 
Wednesday, Vikings 
Valhalla, Bad Sisters 2

Screen Tourism 

St Patrick’s Day satellite media tour Media and influencer trips



Note: to be edited down to 
no more than 60”



Supporting Economies 
and Communities



Supporting Economies and Communities – Driving off-season and regional visits

• Promoting off-season 
festivals – SPD and 
Halloween

• PR ‘content push’ and 
press trips

• ‘Always on’ digital and 
social activity

• Consumer campaigns

• Airline campaigns

• Trade communications 
programme promoting 
off-season, regional 
and sustainable travel 
experiences

• Travel trade fam trips – 
seeing is believing!

PR media ezines and story hooks Airline campaigns – fall and winter travelOff-season events - Cork Culture Night



Supporting Economies and Communities – Golf Marketing
• PGA Show, Orlando

• NBC Golf Channel TV/digital 
campaign

• Golf media fam trips

• Digital radio sponsorships

• Print and digital media partnerships

PGA Show

Golf Media Personalities

TV and Digital Campaign 



Supporting Economies and Communities – Wild Atlantic Way 10th Anniversary

• Spotlighting Shannon as 
gateway to Wild Atlantic 
Way from US

• Integrated programme of 
B2C and B2B  activity 

Airline campaigns promoting Shannon  Custom content partnerships

Travel trade education



Strengthening 
Partnerships



Strengthening Partnerships 

• Tour operator and airline 
co-op 

• Best of Ireland sales missions 

• Third-party travel trade 
events: Travel Leaders, 
Signature, Virtuoso, GTM and 
GTM West

• ATTA AdventureElevate 

• Expanded luxury programme: 
LTA Ultra, ILTM North 
America, Luxury Summit, 
curated lunches and B2B 
digital comms

• Affinity group travel 

• Trade communications 
educational programme and 
in-market events

Expanded luxury programme  

Tour Operator co-op  

Airline co-op  



Strengthening Partnerships: How you can work with us 

In-market third-party events 

Trade communications 

Luxury programme Webinars 

Third-party digital opportunities 

Tourism Ireland Luxury Summit  

Publicity
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